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Years of Progress 
INVITE 
Greater Confidence 


Old firms like old friends have demonstrated their worth through years of plenty 
and lean years of hardship. The concerns listed on this page have an enviable 
record and are known as “old friends”? by thousands of custorners and people 


living in this section. 
Established 
186 The Schoellkopf Co. 


73 Years 
Manufacturers and Wholesale 
Distributors 


1872 Dallas Ry. & Term. Co. 
70 Years 
Street Railways 


— 


Real Estate and Insurance 


1875 Dallas Trans. & Term. 
Warehouse Co. 

67 Years 

Transfer 


1875 First Nat’l Bk. in Dallas 
67 Years 
Banking 


1876 Trezevant & Cochran 
66 Years 
Insurance General Agents 


1876 Ed. C. Smith & Bro. 
Undertaking Co. 

66 Years 

Funeral Directors 


1885 — Steel Co. 


Structural Reinforcing Steel 
and Machinery Repairs 


1889 J. W. Lindsley & Co. 
53 Years 
Real Estate, Insurance 


1890 William S. Henson, Inc. 
Successors to: 
J. M. Colville & Son 
52 Years 
Prinzing and Advertising 


1893 Fleming & Sons, Inc. 
49 Years 
Manufacturers—Paper and 
Paper Products 


BSB Machinery Co. 
46 Years 


Industrial Machinery and 
Supplies 


Established 


1897 


1859 
1900 


1903 
1903 


1903 


19014 
1908 


1905 


1905 


19il 


1912 
1914 


Merchants Retail Credit 
Association 


45 Years 
“Fact Bilt” Credit Reports 


Dallas Plumb’g Co., Ine. 
43 Years 
Plumbers 


John Deere Plow Co. 
42 Years 
Agricultural Implements 


Dallas National Bank 
39 Years 
Banking 


Republic Insurance Co. 
39 Years 
Writing Fire, Tornado, Allied 
Lines, Automobile and Inland 
Marine Insurance 


First Texas Chemical 
Mfg. Co. 

39 Years 

Pharmaceutical Manufacturers 


Atlas Metal Works 
38 Years 
Sheet Metal Manufacturers 


Stewart Title Guaranty 


Co. 
34 Years 
Abstracts of Title, Insurance 


Hutchinson-Bonner & 
Burleson 


33 Years 
Certified Public Accountants 


The Southern Supply Co. 
33 Years 
Wholesale Hardware and 
Industrial Supplies 


Graham-Brown 
Shoe Ca. 
31 Years 
Manufacturing Wholesalers 


Stewart Office Supply Co. 
30 Years 
Stationers—O ffice Outfitters 


Texas Employers 
Insurance Assn. 

28 Years 

W orkmen’s Compensation Ins. 


(ADV.) 
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300,000 POUNDS 


OF PAPER PRODUCTS DAILY 


Since 1893 we have been supplying Texas and 
the Southwest with paper and paper products. 


@ BOXBOARD @ EGG CARTONS 

@ BUILDING PAPER @ EGG CASE FILLERS 

@ WRAPPING PAPER @ WALLRITE SPECIALTIES 
| @ PAPER SPECIALTIES 


FLEMING & SONS, INC. 


DALLAS 
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LAWRENCE MANGOLD, General Manager 
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UTHERFORD 
BUSINESS SCHOOL 


Shorthand, Typing, Bookkeeping, Calculator, 
Comptometer and other machine courses. 


Call us for better trained graduates 
338 WILSON BLDG. (R-2327) DALLAS 








| AMERICAN BEAUTY COVER CO. 





Loose Leaf Covers @ Edition Binding 
Wire-O-Binding @ Cerlox Plastic Binding 


Ask Us or Your Printer 


2000 North Field Street R-5179 Dallas 
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INVESTMENTS INSURED 


% Per Annum 


DALLAS 
FEDERAL SAVINGS AND 
LOAN ASSOCIATION 


1411 Main St. Phone C-9377 


Member Federal Home Loan Bank 
System 


Current Dividend Rate 











WATER 


for 
DEFENSE 
PROJECTS 


Army camps, training fields, 
defense industries are springing 
up throughout the State. 


A water system is one of the 
first activities completed—with- 
out it, even the construction 
crews are delayed. 


A great many of these proj- 
ects are supplied or being pro- 
vided with a water system de- 
veloped by us. 


LAYNE-TEXAS CO. 


HOUSTON DALLAS 
Wayside-2141 Taylor-4400 
L. D. 181 

















The reason 
we can help you 


today? 


we gor reaay yesterday 











jie since World War I the Gas industry’s scientists and 
Industrial Gas Engineers have been developing new and 
more efficient ways to apply industrial heat. No wonder, when 
Defense sprang up, the Gas industry was ready to help speed 
production, lower unit costs, reduce spoilage and of course turn 


out better, more uniform products. 


The speed-up called immediately upon Gas for new uses in indus- 
trial heating. Many applications were new—but the research and 
engineering were not; they were simply the accumulated result 
of many years’ work to develop Gas equipment to its highest 


efficiencies. 


One of these days Defense will end... or pause... and then, as 
industries change back to peacetime production, the ability of 
Gas and Gas equipment to lower unit costs and maintain quality 


will be important in widening markets. 


Lone Star Gas System 
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She Dallas 
Pp ons w the 


ITH characteristic vigor and resourcefulness, 

Dallas is planning NOW for her future after 
the war. This month the Dallas Chamber of Com- 
merce is launching a new, far-reaching phase of 
its continuous program to bring more factories and 
more branch offices of national concerns to this 
city and to the Southwest. 

Knowing that the executives of 
many national concerns are now 
charting their courses for post- 
war resumption of production for 
consumer consumption, the In- 
dustrial Department of The Dal- 
las Chamber of Commerce has 
prepared and printed “The Dal- 
las Southwest,” a sixty-four-page 
book which is crowded with the 
facts and figures to show virtually unlimited busi- 
ness possibilities for industries whose leaders have 
the foresight to establish plants and offices in this, 
the nation’s third most important economic region. 

Prepared by Clyde V. Wallis, manager of the 
Industrial Department, under the supervision of 
the New Industries Committee, the book will be 
distributed immediately to the top executives of 
the nation’s leading industrial concerns and to the 
ranking officials of the United States government’s 





MR. THORNTON 


war and peace-time agencies. 


Replete with essential maps printed in color, 
“The Dallas Southwest” is the most factually com- 
plete prospectus for industrialists ever produced 


YDREN LIBRARY 
Southern Methodist University 
DALLAS, TEXAS 


ental 


> 


uture 


by a city or a Chamber of Commerce. So thorough 
is the volume that a business executive, contemplat- 
ing establishment of a branch in Dallas, would 
require little additional information in order to 
reach a decision. 

That our citizens and the members of the Cham- 
ber of Commerce may know just what is being 
done to promote Dallas and the Southwest as 
America’s last and most promising industrial fron- 
tier, DALLAS Magazine this month reproduces 
“The Dallas Southwest’ almost entirely in the next 
fifty-six pages of reading matter. Only that part 
of the book having little interest to the average 
reader is deleted. 

Some day Dallas probably will have a popula- 
tion of 1,000,000. If that comes to pass, it will not 
be merely because Dallas centers a region which, 
with its unlimited resources, is one of the richest 
in the world. Instead, it will result because Dallas 
will have taken vigorous, aggressive leadership to- 
ward utilization of those rich gifts of nature. 

Dallas is putting forth that leadership now. After 
the war, when decentralization of American Indus- 
try resumes, Dallas will derive benefits in prepor- 
tion to the intelligent, aggressive efforts being em- 
ployed today. Those benefits, in turn, will accrue 
to the happiness and prosperity of our citizens. 


R. L. Toornton, Chairman, 


New Industries Committee, 
Dallas Chamber of Commerce. 
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... is a report on the Southwest—Texas, Okla- 
homa, Arkansas and Louisiana—plus New Mex- 
ico, Mississippi and West Tennessee, a natural 
grouping in dividing the Nation into major economic 
regions. Because as a unit this area is more effectively 
served from Dallas than frem any other city, it has, 
for the purpose of this report, been labeled THE 
DALLAS SOUTHWEST. 

Before the war there was a growing tendency on 
the part of industry to decentralize. That such a trend 
will dominate the post-war program of reconverting 
to peacetime production is apparent, for several 
reasons: 

Huge war industries have been located in districts 
heretofore largely agricultural. They have trained 
thousands of workers new to industry, created large 
new power resources, discovered and developed im- 
portant new sources of raw materials, caused consid- 
erable shifting of population. More important, they 
have demonstrated again and again that production 
costs are no higher, and frequently much lower than 
in the long-established industrial centers. 

Needs of war industries for machines and mate- 
rials have made it impossible for peacetime indus- 
tries to make normal replacements of equipment or 
extensions of plant capacity. Many factories have 
become hopelessly obsolete; others have converted 
to war production through such radical changes that 
they cannot return to their former functions without 
complete retooling. Capacity for producing peace- 
time goods has thus fallen far below the Nation’s 
needs, while curtailed consumption has been build- 
ing up a tremendous backlog of demand for con- 
sumer goods that must be met at the proper time 
with all possible speed. 

Obsolescence of location was catching up with many 
industries even before the war. Fundamental eco- 
nomic changes caused by the war make it impossible 
for some of these to return to profitable peacetime 
operations in their old locations. Before the war big 
national concerns were finding it increasingly difficult 
to serve the whole Nation from a single point of man- 


ufacture. Except in rare instances, such an operation 
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under the new conditions will be economically un- 
sound, and frequently impossible. 

When industry turns again to production for nor- 
mal needs, the Nation’s industrial structure must 
undergo complete reconstruction. This, logically, will 
take the form of regional plants, each so located as 
to serve a well-defined sectional market. Such plants 
will find awaiting them an abundant supply of skilled 
workers newly trained in war plants, vastly better 
labor conditions than in the older, congested regions, 
many another factor contributing to lower production 
and distribution costs through regional operations. 

Alert executives sense this unparalleled opportu- 
nity to redistribute their manufacturing capacity for 
more effective coverage, at little if any greater cost 
than rebuilding existing plants in their present loca- 
tions. These men are planning now for the major 
readjustments that must come to industry with the 
return of production to peacetime needs. They are 
studying markets, selecting locations, optioning sites, 
drawing plans for new regional plants, so that no 
time will be lost in building adequate facilities to 
supply consumers’ long-accumulated needs. 

It is for such executives that this book has been 
published. No section offers greater opportunity for 
industrial expansion than the Dallas region, repre- 
senting in population and income one-eighth of the 
national market, yet making less than twenty per 
cent of the goods it consumes. 

The purpose of this book is to present basic facts 
relating to this region, in graphic, convenient, usable 
form. All maps, charts and tables are based. on latest 
available information prior to the war program. The 
figures used are not necessarily the latest, nor the 
most impressive, for Dallas and many other commu- 
nities have made large gains in population and pay- 
rolls because of war plants and training centers. But 
reports reflecting these gains have been avoided. It 
is believed that careful executives will prefer to base 
their plans on facts more nearly representing normal 
conditions. Such additional information as may be 
needed for more effective planning for this region 


will be furnished on request. 
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Wealth and Resources 


WIDE variety of sources of income, making for 
business stability, and tremendous undeveloped 
resources, insuring continued growth, are the chief 
characteristics that distinguish the Dallas Southwest 
from the older, more completely developed regional 


markets of the Nation. 


Population and Wealth 


Its population is nearly seventeen million persons, 
13 per cent of the national total. [t produces from 
six to seven billion dollars of spendable income 
annually. Retail sales range from three and _three- 
quarters to four and one-half billions. Its industries 
manufacture annually goods varying in value from 
three to four billion dollars. Its annual cash income 
from farm products is from one to one and one-half 
billion dollars. 

The Dallas Southwest accounts for 15 per cent 
of the Nation’s agricultural production, 60 per cent 
of its cotton, 22 per cent of its cattle, 24 per cent of 
its sheep, 14 per cent of its hogs, 15 per cent of its 
lumber, 10 per cent of its wheat, 63 per cent of its 
petroleum, 67 per cent of its natural gas, 94 per 
cent of its bauxite and 99 per cent of its sulphur. Of 
the Nation’s proven petroleum reserves, 82 per cent 


are within its boundaries. 


Texas the Dominant State 


In the Dallas Southwest Texas is the dominant 
State. Texas produces more than 50 per cent of the 
manufactured goods of the area, nearly 60 per cent 
of its oil, 50 per cent of its agricultural production, 
48 per cent of its cattle, 75 per cent of its sheep. 
Texas has 65 per cent of the region’s proven oil 
reserves, 53 per cent of the Nation’s. 

Ten per cent of the country’s raw materials come 
from Texas. The State produces annually from one 
to one and one-half billion board feet of lumber. Its 
commercial fish catch runs as high as fifteen million 
pounds. It ranks third in citrus fruits, with from 
fifteen to twenty million boxes. Texas produces from 
twenty-five to forty million bushels of pecans, nearly 
half of the national crop. The Tyler district in East 


Texas ships twenty million rose bushes annually. 
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The State’s ten million sheep account for 20 per 
cent of the country’s annual wool clip. It has three 
and one-half of the Nation’s four million Angora 
goats, producing eighteen million pounds of mohair, 


80 per cent of the country’s annual yield. 


Large Mineral Resources 


Annual cash farm income in Texas averages 
between six and seven hundred million dollars. 
Value of livestock production is around two hundred 
millions. Manufacturing is increasing rapidly, annual 
value of industrial production now exceeding -one 
and one-half billion dollars. 

Mineral production in Texas ranges in value from 
three-quarters to one billion dollars per year. Petro- 
leum and natural gas are the principal mineral prod- 
ucts, but many others are produced in commercial 
quantities. Huge deposits of high-grade iron ore 
exist in East Texas and a start has been made to use 
this resource in what may become a major iron and 
steel industry. Magnesium, synthetic rubber com- 
ponents, alkalis, tin smelting, numerous chemicals, 
have been developed in Texas as a part of the war 
production program. These important materials form 


the basis for many new peacetime industries. 


Stability of Business 


The Dallas Southwest’s great variety of resources, 
agricultural, mineral and industrial, has contributed 
to its rapid growth and to its stability. In no other 
important market does the business barometer rise 
and fall so gradually. Diversification of income is a 
great stabilizer; fluctuations are mild, shocks well 
cushioned. 

Numerous undeveloped resources of the region 
make certain its continued growth. Texas alone can 
support many times its present population. Less than 
half of its tillable soil is under cultivation; its natural 
resources are less than 20 per cent developed. Indus- 
trial growth on a large scale is just beginning. Its 
population density is 24.4 persons per square mile; 
the national average is 44.2. Texas can accommodate 
one-third of the Nation’s population and yet be no 


more densely populated than Ohio. 
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Nation’s Third Largest Regional Market 


The map opposite outlines the nine regional markets into which the Nation is usually divided by national 
concerns for branch offices, distributing branches or branch factories, with the principal regional and sub- 


regional centers in each. Below is a comparison of these markets on the basis of the latest statistics available 


REGION 


reflecting approximate normal conditions prior to the war program. 


Population 
1940 


Middle Atlantic _............ 34,870,074 


East North Central.......... 


29,471,969 


Dallas Southwest ............ 16,691,649 


Southeast 
Central West.......... 


New England 


Pacific Southwest .......... 


Pacific Northwest .. 


West North Central 


United States .............. 


REGION 
Middle Atlantic 


East North Central 


Dallas Southwest _....... 


Southeast _................. 


Central West 
New England 
Pacific Southwest 
Pacific Northwest 


West North Central 


United States _....... 


*In thousands. 


Sources: Populatio 


15,351,091 
10,563,090 
8,437,290 
8,067,205 
....... 4,160,946 
4,077,196 


131,669,275 


*Retail 


Sales 
$14,563,095 
10,758,125 


3,842,434 


avtneesusce Syd eo 


3,408,724 


1,704,505 


1,429,108 


ened $45,776,285 


Increase 
1930-1940 


2,103,493 5.6 
1,560,195 5.3 


1,232,882 7.4 


1,630,193 
168,031 
270.649 

1,356,476 


435,561 


139,549 3.4 


8,894,229 6.7 


*Spendable 


Income 
$23,095,590 
16,725,602 
6,014,619 
4,800,043 
5.295.881 
6,006,439 
5.927,904 
2.489.701 
2,126,026 


$74,182,005 


Per Cent 


Increase 


Native 
White 


27,542,711 
25,573,171 
12,608,220 
10,480,522 
9,763,394, 
6,830,905 
6,719,879 
3,692,896 
3,606,293 


106,795,732 


Foreign 
White 


4,717,931 

2,586,705 
314,478 
115,483 
435,106 

1,498,241 
950,627 
387,339 
413,228 


11,419,138 


Negro 
Population 


2,572,642 
1,283,357 
3,663,141 
4,728,608 
352,565 
101,509 
141,197 
12,660 
10,603 


12,865,518 


Passenger 


Automobiles 


6,285,786 
6,534,714 
2,726,168 
2,065,642 
2.605.370 
1,709,556 
2,628,133 
1,140,542 
1,055,419 


206.915.8306 


Wired 


Homes 
7,799,026 
6,537,960 
1,857,424 
1,591,265 
1,954,28: 
2,149,739 
2.118.015 
982,407 
656,610 


25,637,718 


Residence 


Telephones 
3,531,438 
3,915,407 

969,984 
614,153 
1,451,756 
1,106,058 
1,174,538 
459,437 
508,576 


13,482,944 


Other 


Races 
36,790 
28,736 
105,810 
26,478 
12,025 
6,635 
255,502 
68,051 
47,072 
588,887 

Families 

with Radios 
7,961,300 
7,004,600 
3,004,680 
2,448,820 
2,502,300 
2,058,600 
2,100,900 
1,073,700 
885,500 


29,300,000 


n, U. S. Bureau of the Census. Retail Sales and Effective Buying Income, Sales Management. Passenger 


Automobiles, Automotive Industries. Wired Homes, Edison Electric Institute. Familes with Radios, Joint Committee on 


Radio Research. Residence Telephones, American Telephone and Telegraph Company. 
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Territory Served From Dallas 


BY 100 TYPICAL BRANCH FACTORIES OF NATIONAL CONCERNS 








HHdtuase.. 


— a _" Mo. 


5 


“’ — — 


BY 100 TYPICAL DISTRIBUTING BRANCHES OF NATIONAL CONCERNS 





oq _ Bry 


Texas Okla. 1g = — Colo. 
100 85 3 


BY 100 TYPICAL DALLAS-OWNED WHOLESALE HOUSES 


Mont. 





ll 


Texas Okla 
100 3 3 2 2 


BY 100 TYPICAL DALLAS-OWNED MANUFACTURING PLANTS 


i Texas Okla. La. Ark. N.M. Miss. — Tenn. Mo. Kan. Ala. Ga. Ariz. Colo. Calif. 6.x. Neb. Fla. 


100 94 90 81 77 59 55 49 se 39 39 36 34 30 30 29 27 


Twenty of the above Dallas-owned Manufacturers reported National distribution. 


rz = ey = “% Colo. Ga. Fla. 


S.C. 


Ky. 
27 


EXPLANATION OF CHART—The above diagrams show graphically the States that are served from Dallas. For umnate, the top 
diagram indicates that of the 100 firms surveyed, all 100 served Texas, 76 of the 100 served Oklahoma as well, 67 also served 


Louisiana, et cetera. 
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Must Be Served From Within 


: ibe Southwest consists of Texas, Oklahoma, 
\rkansas and Louisiana. It is appropriate in size, 
population and income to be served as a market unit. 
In actual practice it is so served by most national 
concerns. 

In dividing the country into regional markets, 
New Mexico, Mississippi and West Tennessee fall 
naturally into a grouping with the Southwestern States. 
Increasingly, they are being served with the South- 
west, as is shown by the series of charts on the oppo- 


site page. 


Service from Within 


The vast expanse of the Southwest and its distance 
from primary centers require that it be served from 
within. Its characteristics of population, economic 
unity and tremendous wealth clearly define it as a 
major market, capable of sustaining manufacturing 
plants, warehouses or other facilities specifically 
planned to meet its needs. 

The market’s present importance, rate of growth 
and future possibilities command the attention of 
executives seeking new sales outlets, desirable fields 
for additional factories or distributing branches. 
Particularly does it offer opportunities to plants now 
uneconomically situated because of shifting popula- 
tion and conditions that demand quick service with 


low distribution costs. 


Trend to Branch Plants 


The Southwest is welded together by its own mile- 
age scale of freight rates. Centralized facilities so 
located as to take full advantage of these rates yield 
maximum returns in sales volume at minimum deliv- 
ery costs. Necessity for quick service compels man- 
ufacturers whose goods are subject to warehousing 
to maintain complete stocks within the district. 
Recently there has been a tendency to establish man- 
ufacturing plants to serve this area. 
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Regional branch plants have been found by many 
national concerns to be the best form of insurance 
obtainable against shutdowns and loss of business 
and profits resulting therefrom. Companies that locate 
factories within the Southwest, becoming a part of 
and contributing to its industrial development pro- 
gram, are in a particularly strong position in compet- 
ing with concerns that may still be trying to serve 


this market from a distance. 


Location Factors 


Physical characteristics of no other major market 
are quite like those encountered in the Southwest. 
For that reason selection of a location from which 
to serve this market requires careful consideration 
of several factors. 

In serving this area great distances are encountered. 
Population and income are not uniformly distributed. 
Choosing a location calls for more careful analysis 
than in districts where population is more evenly dis- 
tributed, freight charges and service relatively un- 
important because of short distances. 

Locating a plant or branch in the Southwest re- 
quires careful study of freight rates and their appli- 
cation to centers of population and income. It calls 
for consideration of facilities for covering the area 
with salesmen in such manner as to conserve time 
and hold expense accounts down. The problem is 
that of finding a central location from which the 
greatest population may be served in the quickest 


possible time and at the lowest cost. 


Maps and Charts 


On the next several pages will be found a series of 
maps and tables designed to give an accurate pic- 
ture of this market. Population maps show where 
the people live. Income and business volume maps 
show where wealth and business are concentrated. A 
freight service map shows how to reach the impor- 


tant centers most effectively. 
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Population Centers 


The 100 counties listed below represent 14.6 per cent of the total area of the Dallas Southwest shown on the map 
opposite. In them is concentrated 48.5 per cent of its population. 


Population Leading Population Leading 
County and State Per Sq. Mi. Total City County and State Per Sq. Mi. Total City 


Orleans, La. 2.523 494,537 New Orleans Phillips, Ark. 66 45.970 Helena 
Dallas, Texas 404 398,564 Dallas Iberia, La. f 37,183 New Iberia 
Shelby. Tenn. 447 358.250 Memphis Lubbock, Tex. 51.782 Lubbock 
Tulsa, Okla. 350 193.363 Tulsa Creek. Okla. : 55.503 Sapulpa 
Oklahoma, Okla. 340 244,159 Oklahoma City Potter, Tex. : 54.265 Amarillo 


Harris. Tex. 320 528.961 Houston Harrison, Tex. : 50.900 Marshall 
Bexar, Tex. 268 338,176 San Antonio Bowie, Tex. : 50,208 Texarkana 
Tarrant, Tex. 250 225,521 Fort Worth Tangipahoa, La. : 45,519 Hammond 
Galveston, Tex. 205 81,173 Galveston Bernalillo, N. M. : 69,391 Albuquerque 
Pulaski, Ark. 200 156,085 Little Rock St. Francis, Ark. : 36.043 Forrest City 


E. Baton Rouge, La. 194 88.415 Baton Rouge Garland, Ark. 5 41,664. Hot Springs 
Gregg, Tex. 186 58,027 Longview Hunt, Tex. > 48,793 Greenville 
Caddo, La. 171 150,203 Shreveport Pontotoc, Okla. 5! 39,792 Ada 
Jefferson, Tex. 158 145,329 Beaumont Rapides, La. 5 73,370 Alexandria 
Lafayette, La. 157 43,941 Lafayette Collin, Tex. 5 47,190 McKinney 


El Paso, Tex. 142 131,067 El Paso Lamar, Tex. 5: 50,425 Paris 

Hinds, Miss. 125 107,273 Jackson Payne, Okla. 5: 36.057 Stillwater 
Wichita. Tex. 122 73,607 Wichita Falls Caleasieu, La. 5s 56.506 Lake Charles 
Nueces, Tex. 119 92,661 Corpus Christi Rusk, Tex. 5 51.023 Henderson 
Sebastian, Ark. 118 62,809 Fort Smith Carter, Okla. 53 43,292 Ardmore 


Jefferson, La. 118 50,427 Gretna Kay, Okla. 47,084 Ponca City 
Travis, Tex. 111 111.053 Austin Ellis, Tex. 47,733 Waxahachie 
Mississippi, Ark. 101 80,217 Blytheville Taylor, Tex. 57,147 Abilene 
Cameron, Tex. 99 83,202 Brownsville Fannin, Tex. 41,064 Bonham 
McLennan, Tex. 98 101,898 Waco Monroe, Miss. 37,648 Aberdeen 


Madison, Tenn. 98 54,115 Jackson Navarro, Tex. 51,308 Corsicana 
Seminole, Okla. 97 61,201 Seminole Union, Ark. 50,461 El Dorado 
Washington, Miss. 93 67,576 Greenville Avoyelles, La. 39,256 Bunkie 
Leflore, Miss. 93 53,406 Greenwood Kaufman, Tex. 38,308 Terrell 
Ouachita, La. 92 59,168 Monroe Yazoo, Miss. 40,091 Yazoo City 


Coahoma, Miss. 91 48,333 Clarksdale Garfield, Okla. ‘ 45,484 Enid 
Sunflower, Miss. 90 61,007 Indianola Washington, Ark. : 41,114 Fayetteville 
Harrison, Miss. 89 50,799 Biloxi Crerokee, Tex. 43,970 Jacksonville 
Lee, Miss. 88 38,838 Tupelo Benton, Ark. ‘ 36,148 Rogers 
Lauderdale, Miss. 83 58,247 Meridian Bell. Tex. 44.863 Temple 


Muskogee, Okla. 81 65.914 Muskogee Bryan, Okla. 38,138 Durant 
Bolivar, Miss. 79 67,574 Cleveland Hill, Tex. 38,355 Hillsboro 
Smith, Tex. 75 69,090 Tyler Lafourche, La. : 38,615 Thibodaux 
St. Landry, La. * 74 71,481 Opelousas Anderson, Tex. 37,092 Palestine 
Grayson, Tex. 74 69,499 Sherman Williamson, Tex. é 41,698 Georgetown 


Crittenden, Ark. ao 42,473 West Memphis Grady, Okla. : 41,116 Chickasha 
Jefferson, Ark. iz 65,101 Pine Bluff Pittsburg, Okla. : 48,985 McAlester 
Okmulgee, Okla. 72 50,101 Okmulgee Comanche, Okla. : 38,988 Lawton 
Jones, Miss. 71 49,227 Laurel White, Ark. 7 37,176 Searcy 
Gibson, Tenn. 71 44,835 Humboldt Caddo, Okla. 3! 41,567 Anadarko 


Acadia, La. 71 46,260 Crowley Natchitoches, La. 40,997 Natchitoches 
Pottawatomie, Okla. 69 54,377 Shawnee Tom Green, Tex. 39,302 San Angelo 
Craighead, Ark. 69 47,200 Jonesboro McCurtain, Okla. 41,318 Idabel 
Warren, Miss. 69 39,595 Vicksburg Osage, Okla. 41,502 Pawhuska 
Hidalgo, Tex. 68 106,059 McAllen Webb, Tex. 45,916 Laredo 


Source: U.S. Bureau of the Census. 
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Orleans. La. 
Dallas. Tex. 
Oklahoma, Okla. 
Tulsa. Okla. 


Harris. Tex. 


Shelby. Tenn. 
Bexar. Tex. 
Tarrant. Tex. 
Galveston, Tex. 


Pulaski, Ark. 


El Paso. Tex. 
Gregg. Tex. 
Jefferson, Tex. 


E. Baton Rouge, La. 


Wichita, Tex. 


Nueces, Tex. 
Sebastian, Ark. 
Lafayette, La. 
Caddo, La. 
Cameron, Tex. 


Jefferson. La. 
Travis, Tex. 
Seminole, Okla. 
McLennan, Tex. 
Ottawa. Okla. 


Harrison, Miss. 
Mississippi, Ark. 
Hidalgo, Tex. 
Grayson, Tex. 
Washington, Okla. 


Craighead, Ark. 


Pottawatomie, Okla. 


Madison, Tenn. 
Hinds, Miss. 
Muskogee, Okla. 


Ouachita, La. 
Acadia, La. 

Lubbock, Tex. 
Gibson, Tenn. 


Bernalillo, N. M. 


Potter, Tex. 
Okmulgee, Okla. 
Green. Ark. 
Ponivtoc. Okla. 


Lauderdale, Miss. 


Creek, Okla. 
Smith. Tex. 
Garland, Ark. 
Jones, Miss. 
Payne. Okla. 


Source: U.S. Bureau of the Census. 
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White Population Centers 


In the Southwest buying power follows white population. In the 100 counties below, arranged in the order of 
their density of white population, is concentrated, in 15 per cent of the area, 50 per cent of the white population. 


1,759 
392 
308 
297 
257 


253 
250 
218 
160 
145 


139 
139 
121 
120 
114 


113 
110 
104. 
98 
98 


98 
91 
85 

78 
72 


| 
69 
68 
67 
67 


66 
05 
63 
60 
60 


59 
59 
56 
56 


30 


55 
34. 
54 
52 


51 


50 
50 
50 
50 
50 


White Population 
County and State Per Sq. Mi. 


Total 


344.775 
336,851 
220,875 
173,752 
424,819 


202,955 
316,320 
196,966 

63.378 
112.877 


128.074 
43,584 
111,452 
54,774 
69.118 


87,248 
58.091 
29,833 
86.363 
82,299 


41,834 
91,458 
51,917 
82,38] 
34,416 


40,742 
5a, 007 
105.365 
62,681 
28.411 


45,558 
51,172 
34,621 
51,826 
48,949 


38,141 
37,941 
48,707 
35,612 
66,881 


51,516 
37,872 
30,148 
37,894 
35,435 


48,037 
46,787 
36,595 
35,061 
34,246 


Leading 
City 


New Orleans 
Dallas 

Okla. City 
Tulsa 
Houston 


Memphis 
San Antonio 
Fort Worth 
Galveston 


Little Rock 


El Paso 
Longview 
Beaumont 
Baton Rouge 


Wichita Falls 


Corpus Christi 
Fort Smith 
Lafayette 
Shreveport 
Brownsville 


Gretna 
Austin 
Seminole 
Waco 
Miami 


Biloxi 
Blytheville 
McAllen 
Sherman 
Bartlesville 


Jonesboro 
Shawnee 
Jackson 
Jackson 
Muskogee 


Monroe 
Crowley 
Lubbock 
Humboldt 


Albuquerque 


Amarillo 
Okmulgee 
Paragould 
Ada 


Meridian 


Sapulpa 
Tyler 

Hot Springs 
Laurel 
Stillwater 


Collin, Tex. 
Kay, Okla. 
Hunt, Tex. 
Taylor, Tex. 
Carter, Okla. 


Poinsett. Ark. 
Lamar, Tex. 
Fannin, Tex. 
Clay. Ark. 


Washington, Ark. 


Garfield, Okla. 
Benton, Ark. 


San Patricio. Tex. 


Rusk, Tex. 


Bowie, Tex. 


St. Landry, La. 
Tangipahoa, La. 
Johnson. Tex. 
Calcasieu, La. 


Ellis, Tex. 


Bryan, Okla. 
Bell. Tex. 
Navarro, Tex. 
Garvin, Okla. 
Grady, Okla. 


Hill, Tex. 

Van Zandt, Tex. 
Kaufman, Tex. 
Rapides, La. 
White. Ark. 


Stephens, Okla. 
Hopkins, Tex. 
Comanche, Okla. 
Lafourche, La. 
Denton. Tex. 


Pittsburg, Okla. 
Eastland, Tex. 
Jefferson, Ark. 
Williamson, Tex. 


Union, Ark. 


Cherokee, Tex. 
Angelina, Tex. 
Vermilion, La. 
Le Flore, Okla. 


Tom Green, Tex. 


Caddo, Okla. 
Osage, Okla. 
McCurtain. Okla. 
Santa Fe, N. M. 
Webb. Tex. 


49 

8 
47 
46 


46 
44. 
4A. 
44. 
43 


42 
42 
42 
40 
40 


39 
39 
39 
38 


20 
V0 


38 
37 
oe 
36 
Bs 


Si. 
395 


White Population 
County and State Per Sq. Mi. 


Total 


43,214 
44,922 
42.503 
42,493 
37,825 


32,973 
41.210 
36.731 
28,384 
40,676 


44,311 
36.061 
28.111 
dott 
34,696 


37.660 
30.476 
28.826 
41,544, 
37.038 


35,090 
39,633 
38,579 
29,213 
38,970 


33,2608 
28.956 
27,782 
46.458 
35,564 


30,546 
27.230 
35,879 
32,659 
31,463 


43,544 
29,822 
29,079 
34,879 
32,625 


31.403 
27,341 
32,706 
42.799 
37,174 


37,337 
37,996 
30,995 
29,987 
33,935 


Leading 
City 


McKinney 
Ponca City 
Greenville 
Abilene 
Ardmore 


Trumann 
Paris 
Bonham 
Piggott — 
Fayetteville 


Enid 

Rogers 
Aransas Pass 
Henderson 
Texarkana 


Opelousas 
Hammond 
Cleburne 
Lake Charles 
Waxahachie 


Durant 
Temple 
Corsicana 
Pauls Valley 


Chickasha 


Hillsboro 
Wills Point 
Terrell 
Alexandria 
Searcy 


Duncan 

Sulphur Springs 
Lawton 
Thibodaux 
Denton 


McAlester 
Cisco 

Pine Bluff 
Georgetown 


EI Dorado 


Jacksonville 
Lufkin 
Abbeville 
Poteau 

San Angelo 


Anadarko 
Pawhuska 
Idabel 
Santa Fe 
Laredo 
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County and State 


Harris. Tex. 
Dallas. Tex. 
Orleans. La. 
Shelby, Tenn. 
Bexar. Tex. 


Tarrant. Tex. 
Oklahoma, Okla. 
Tulsa, Okla. 
Caddo. La. 


Jefferson, Tex. 


Pulaski, Ark. 

El Paso. Tex. 
Travis, Tex. 
Nueces. Tex. 
McLennan, Tex. 


Galveston, Tex. 


Wichita, Tex. 


E. Baton Rouge, La. 


Hinds, Miss. 
Potter. Tex. 


Bernalillo, N. M. 
Lubbock, Tex. 
Gregg, Tex. 
Smith, Tex. 
Sebastian, Ark. 


Calcasieu, La. 
Mississippi, Ark. 
Muskogee, Okla. 
Garfield, Okla. 
Ouachita, La. 


Hidalgo, Tex. 
Grayson, Tex. 
Tom Green, Tex. 
Kay, Okla. 
Jefferson, Ark. 


Cameron, Tex. 
Rapides, La. 
Seminole, Okla. 


Pottawatomie, Okla. 


Union, Ark. 


Taylor, Tex. 
Creek, Okla. 
Garland, Ark. 
Okmulgee, Okla. 
Washington, Okla. 


Hunt, Tex. 
Payne, Okla. 
Madison, Tenn. 
Rusk, Tex. 


Gray, Tex. 


Principal City 


Houston 
Dallas 

New Orleans 
Memphis 
San Antonio 


Fort Worth 


Oklahoma City 


Tulsa 
Shreveport 
Beaumont 


Little Rock 

El Paso 
Austin 

Corpus Christi 
Waco 


Galveston 
Wichita Falls 
Baton Rouge 
Jackson 
Amarillo 


Albuquerque 
Lubbock 
Longview 
Tyler 

Fort Smith 


Lake Charles 
Blytheville 
Muskogee 
Enid 


Monroe 


McAllen 
Sherman 
San Angelo 
Ponca City 
Pine Bluff 


Brownsville 
Alexandria 
Seminole 
Shawnee 


El Dorado 


Abilene 
Sapulpa 
Hot Springs 
Okmulgee 
Bartlesville 


Greenville 
Stillwater 
Jackson 
Henderson 
Pampa 


Source: Sales Management. 
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Annual Income 


$306,112.000 
301,248,000 
292,899,000 
221,324,000 
192,592,000 


174,127,000 
162,165,000 
138,120,000 
88,905,000 
87,008,000 


77,132,000 
69,959,000 
60,112,000 
55,231,000 
50,010,000 


49,391,000 
47,130,000 
46,041,000 
43,296,000 
43,285,000 


34,630,000 
34,561,000 
32,783,000 
32,556,000 
32,407,000 


31,411,000 
31,314,000 
30,750,000 
30,301,000 
28,267,000 


28,078,000 
27,284,000 
26,680,000 
26,550,000 
26,172,000 


25,744,000 
25,580,000 
25,460,000 
24,904,000 
24,698,000 


21,189,000 
21,080,000 
19,897,000 
19,295,000 
19,206,000 


18,367,000 
18,117,000 
17,871,000 
17,613,000 
17,450,000 


County and State 


Lauderdale, Miss. 


Washington, Miss. 


Carter, Okla. 
Bowie, Tex. 


Webb, Tex. 
Bell, Tex. 


Harrison, Miss. 
Ellis, Tex. 
Navarro, Tex. 
Warren, Miss. 


Pontotoc, Okla. 
Comanche, Okla. 
Grady, Okla. 
Lamar, Tex. 


Osage, Okla. 


Craighead, Ark. 
Pittsburg, Okla. 
Harrison, Tex. 
Howard, Tex. 


Williamson, Tex. 


Wharton, Tex. 
Ector, Tex. 
Santa Fe, N. M. 
Forrest, Miss. 
Denton, Tex. 


Jefferson, La. 
Leflore, Miss. 
St. Landry, La. 
Chaves, N. M. 
Caddo, Okla. 


Victoria, Tex. 
Logan, Okla. 
Collin, Tex. 
Lafayette, La. 
San Patricio, Tex. 


Canadian, Okla. 
Brazos, Tex. 
Bolivar, Miss. 
Curry, N. M. 
Lea, N. M. 


Ottawa, Okla. 
Coahoma, Miss. 
Kaufman, Tex. 
Jones, Miss. 
Hutchinson, Tex. 


Acadia, La. 
Eastland, Tex. 
Cherokee. Tex. 
Phillips, Ark. 


Brown, Tex. 


Principal Income Centers 


The 100 counties listed below represent in area 16.2 per cent of the region shown on the map opposite. In these 
100 counties are concentrated 66.1 per cent of the effective buying income of the area. 


Principal City 


Meridian 
Greenville 
Ardmore 
Texarkana 
Laredo 


Temple 
Biloxi 
Waxahachie 
Corsicana 
Vicksburg 


Ada 
Lawton 
Chickasha 
Paris 
Pawhuska 


Jonesboro 
McAlester 
Marshall 
Big Spring 
Georgetown 


Wharton 
Odessa 
Santa Fe 
Hattiesburg 
Denton 


Gretna 
Greenwood 
Opelousas 
Roswell 


Anadarko 


Victoria 
Guthrie 
McKinney 
Lafayette 


Aransas Pass 


El Reno 
Bryan 
Cleveland 
Clovis 


Hobbs 


Miami 
Clarksdale 
Terrell 
Laurel 
Borger 


Crowley 
Cisco 
Jacksonville 
Helena 
Brownwood 


Annual Income 


$17,340,000 
17,273,000 
17,058,000 
17,020,000 
16,859,000 


16,826,000 
16,479,000 
15,877,000 
15,781,000 
15,779,000 


15,603,000 
15,586,000 
15,362,000 
15,303,000 
15,211,000 


15,207,000 
15,057,000 
14,784,000 
15,549,000 
14,523,000 


14,520,000 
13,943,000 
13,155,000 
13,110,000 
13,098,000 


13,025,000 
13,015,000 
12,938,000 
12,804,000 
12,676,000 


12,654,000 
12,353,000 
12,310,000 
12,221,000 
12,191,000 


12,182,000 
12,038,000 
11,999,000 
11,890,000 
11,858,000 


11,806,000 
11,727,000 
11,681,000 
11,628,000 
11,519,000 


11,483,000 
11,420,000 
11,350,000 
11,301,000 
11,193,000 
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County and State 


Harris. Tex. 
Dallas. Tex. 
Orleans, La. 
Shelby. Tenn. 
Bexar. Tex. 


Oklahoma, Okla. 
Tarrant, Tex. 
Tulsa, Okla. 
Jefferson, Tex. 


Caddo. La. 
Pulaski, Ark. 


El Paso. Tex. 
Travis. Tex. 
Nueces, Tex. 


E. Baton Rouge, La. 


Hinds. Miss. 
Galveston, Tex. 
McLennan. Tex. 
Wichita, Tex. 
Potter. Tex. 


Bernalillo, N. M. 
Lubbock. Tex. 
Gregg. Tex. 
Ouachita. La. 
Smith. Tex. 


Hidalgo, Tex. 
Grayson. Tex. 
Garfield, Okla. 
Cameron. Tex. 
Sebastian. Ark. 


Tom Green, Tex. 
Taylor, Tex. 
Calcasieu, La. 
Muskogee, Okla. 
Rapides, La. 


Mississippi, Ark. 
Kay. Okla. 
Seminole. Okla. 


Pottawatomie. Okla. 


Jefferson. Ark. 


Lauderdale, Miss. 
Union, Ark. 
Madison, Tenn. 
Washington, Miss. 


Garland. Ark. 


Bowie, Tex. 
Harrison, Miss. 
Hunt, Tex. 
Creek. Okla. 
Rusk, Tex. 


Principal Retail Centers 


The 100 counties listed below represent 16.8 per cent of the total area of the map on the opposite page. They 
account for 65.3 per cent of the annual retail sales of the region. 


Principal City 


Houston 
Dallas 

New Orleans 
Memphis 
San Antonio 


Oklahoma City 
Fort Worth 
Tulsa 
Beaumont 
Shreveport 


Little Rock 

El Paso 
Austin 

Corpus Christi 
Baton Rouge 


Jackson 
Galveston 
Waco 
Wichita Falls 


Amarillo 


Albuquerque 
Lubbock 
Longview 
Monroe 
Tyler 


McAllen 
Sherman 
Enid 
Brownsville 
Fort Smith 


San Angelo 
Abilene 

Lake Charles 
Muskogee 
Alexandria 


Blytheville 
Ponca City 
Seminole 
Shawnee 


Pine Bluff 


Meridian 

El Dorado 
Jackson 
Greenville 
Hot Springs 


Texarkana 
Biloxi 
Greenville 
Sapulpa 
Henderson 


Source: Sales Management. 
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Retail Sales 


$219,489,000 
193,374,000 
160,018,000 
144,099,000 
133,112,000 


102,562,000 
102,021,000 
79,645,000 
55,869,000 
93.371,000 


52,289,000 
43,570,000 
41,909,000 
38,306,000 
35,703,000 


32,845,000 
31.376,000 
30,485,000 
30,467,000 
27,397,000 


26,388,000 
23.731.000 
22.893,000 
20.769,000 
20,215,000 


20,136,000 
18,443,000 
8,224,000 
8,202,000 
17,599,000 


16,515,000 
16,472,000 
16,365,000 
16,002,000 
15,696,000 


15.467.000 
14,723,000 
13.993.000 
13.766,000 
13,207,000 


13.180,000 
12,972,000 
12,737,000 
12.209,000 
11,965,000 


11,896,000 
11,640,000 
11.387,000 
11,264,000 
11.016,000 


County and State 


Payne, Okla. 
Webb, Tex. 
Okmulgee. Okla. 
Bell, Tex. 


Gray, Tex. 


Comanche, Okla. 
Pontotoc. Okla. 
Howard, Tex. 
St. Landry, La. 
Leflore, Miss. 


Washington. Okla. 


Navarro. Tex. 
Ellis. Tex. 
Jefferson. La. 
Harrison. Tex. 


Carter, Okla. 
Ector, Tex. 
Forrest. Miss. 
Lamar. Tex. 
Santa Fe. N. M. 


Chaves, N. M. 
Williamson. Tex. 
Lea, N. M. 
Victoria. Tex. 
Jones, Miss. 


Curry, N. M. 
Wharton, Tex. 
Bolivar. Miss. 
Denton. Tex. 


Osage, Okla. 


Lafayette, La. 
Pittsburg, Okla. 
Warren, Miss. 
Washington, Ark. 
Eddy, N. M. 


Grady, Okla. 
Collin, Tex. 
Coahoma. Miss. 
Brazos. Tex. 


San Patricio. Tex. 


Terrebonne, La. 
Craighead, Ark. 
Tangipahoa, La. 
Brown, Tex. 


Ottawa, Okla. 


Hale, Tex. 
Caddo, Okla. 
Dyer. Tenn. 
Fort Bend, Tex. 


Lafourche. La. 


Principal City 


Stillwater 
Laredo 
Okmulgee 
Temple 
Pampa 


Lawton 
Ada 

Big Spring 
Opelousas 
Greenwood 


Bartlesville 
Corsicana 
Waxahachie 
Gretna 


Marshall 


Ardmore 
Odessa 
Hattiesburg 
Paris 

Santa Fe 


Roswell 
Georgetown 
Hobbs 
Victoria 
Laurel 


Clovis 
Wharton 
Cleveland 
Denton 
Pawhuska 


Lafayette 
McAlester 
Vicksburg 
Fayetteville 


Carlsbad 


Chickasha 
McKinney 
Clarksdale 
Bryan 
Aransas Pass 


Houma 
Jonesboro 
Hammond 
Brownwood 
Miami 


Plainview 
Anadarko 
Dyersburg 
Rosenberg 
Thibodaux 


Retail Sales 


$10,944,000 


10.712.000 
10,622,000 
10,474,000 
10.447,000 


10,391,000 
10,341,000 
10,085,000 
10,016,000 

9,992,000 


9.869.000 
9,659,000 
9.633.000 
9.463.000 
9.398.000 


9.373.000 
9,257,000 
9.213.000 
9,189,000 
8,987,000 


207,000 
.071,000 
.863,000 

342.000 
-780,000 


3,614,000 


8.610.000 
8.569.000 
8,520,000 
8.516.000 
8.443.000 


22,000 
45,000 
98,000 
8,271,000 
7.963.000 


7.910.000 
7,783,000 
7.716.000 
7,991,000 
7,942,000 


7,507,000 
7,505,000 
7.419.000 
7,394,000 
7,379,000 
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Leading Wholesale Centers 





Below are listed the leading wholesale centers in the order of their annual sales volume. These hundred cities 
account for 90 per cent of the total wholesale business of the area shown on the map opposite. 


City and State Wholesale Sales 


NONI Ry ie hk $574,353,000 
ih ict caetncvnigscurmninndcoeis 464,314,000 
New Orleans, La. ....................... See cictiedaae Demos 445,875,000 
I 86 eseaiccdimn ccs dackastv Sngdotedicne 444,051,000 
II Ug MIN iran can a kn dese ca cates sens icons 207,303,000 
EERE aS Tea Oe Oe 171,370,000 
CON LS Og Lo i ree ae ee 121,655,000 
ESL . 80,864,000 
Pte ROCK, PATKS asco sons esac ccccae ces htt gt ot 74,407,000 
ES eee en eee 68,126,000 
i cst ccs esis 58,128,000 
SE UMM IM acces usiciiratnccacsasnscsenxansncuavaisons 46,181,000 
Ce ae BS See ee 43,767,000 
ere Go a a 43,209,000 
OEE Se ee eee ee 38,104,000 
NMOS MNES Rc oe he sa nel asus 34,671,000 
Oo Ee 2 Ee ee 32.427,000 
(ee. Ee |e ee oe ee 27,073,000 
(a |. aE eee 25,404,000 
oS _ 25,078,000 
PUR NS i heh bo pra test als Uaechicc 21,219,000 
LE RO 20,522,000 
ET 20,048,000 
NT icc ca asicudiasnwnnnbaladenstadaaariitn 19,783,000 
aN eh acdc ecsechcinasnanninnenlinnieenendok 19,418,000 
EE SURRY See ee eee ee 18,118,000 
it dscns onion larva 17,678,000 
ES ESTES co een 16,490,000 
OO OE OS Lae 14,973,000 
re NNN NN i os ict sancent donee 14,786,000 
LS DS ee 14,701,000 
a sitabesaltincitenals 14,363,000 
{ST oe Oo: 11,941,000 
ce iad acca conser nena 11,854,000 
a nce icictibsieneh ci ipncnoiecionntsvn 11,847,000 
RpUNONIW RULES DIME 5 8 Sooo bd sc cncaceueewottseotscads 11,718,000 
I li ii cichcwstscttesvseehilocviin 10,535,000 
(CARON | SSS CS ee aD 10,305,000 
I he aaa sankhiclochiniinviaiiinhndbnnaioe 10,271,000 
eo Oe 9.987.000 
ice pe On Ce aan a ee . 9,493,000 
REET es ae . 9,274,000 
EE ee ee _ 9,082,000 
EN, ee ee 9,065,000 
SEER Ey ee 8,577,000 
cs cotenidiceantaanicn 8.274,000 
I i elsslciuinte 8,096,000 
ic inicstcestnonncaces 7,919,000 
ESTES 7,233,000 
Tupelo, Miss. ........................ ee ere eee 7,219,000 


Source: Sales Management. 
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City and State Wholesale Sales 


$6.967.000 
.. 6,829,000 
_.. 6,670,000 
. 6,288,000 


Seminole, Okla. 
Lafayette, La. 
Helena, Ark. _........ 
Shawnee, Okla. . 


NE TTI Sesietvccsnpntcchiniptantcinicsssinionsciciaiabdiaeniensiadl 6,179,000 
Roswell, N. M. 6,103,000 
New Iberia, La. ; - ssanseeseresesessccee’ D3: 945;,000 
Corsicana, Tex. . sesceconsenseedecteccincpuescbarcctessccincoscas DHOOOLOOO 
LS | ee _....-..---- 9,832,000 
Columbus, Miss. ..0...00-.0000-02000022.---202cee ee ceeee eee een 5,613,000 
Port Arthur, Tex. -........0000--00-.... _.........-. 5,202,000 
Brownwood, Tex. _..........------.----------22--eeeeeeeeee ee . 5,099,000 
Hobbs, N. M......... wee... 4,993,000 
Santa Fe, N. M......... sects skifylateca teas d reece 4,822,000 
Ardmore, Okla. -.00...0.-.000..2200.222--.-22eeee2e---- Jos otenemeaieids 4,820,000 
Temple, Tex. .... etree ......-.. 4,800,000 
MN BIS is cccnniscknrssceecorvesesasensentnaccckucntsennscesosanstinns 4,754,000 
Natchez, Miss. ........ avcnsucseacctecdnsvansuiaiccacusicese AQOQOLOOO 
NN INN i cinrsdacptne stnanindosuivdenrtovinlanhcesimnonsnaisbole 4,572,000 
AY Cova Co Cc) a 0) 6 F: 4,546,000 
Gulfport, Miss. saree cashelatigemeonmintesiiasehiestia 4,507,000 
Laurel, Miss. sui decades 2tse. da csoeqeencedtanndutaese 4,493,000 
PREIS, OR oc. occ cncscaceeocccensvcaccacetanes seit sdoceeetoeciate 4,455,000 


. 4,379,000 


Lawton, Okla. ... . 
4,354,000 


Dyersburg, Tenn. 


Fayetteville, Ark. 000220 4,341,000 
a 
De i ee : 4,157,000 
Union City, Tenn. Te 
Sherman, Tex. 20...0000..000.0000.0220.-.2cceeeeeeeeeeeeeeee--------- 3,914,000 


Hot Springs, Ark. .... .. 3,781,000 


Hammond, La. ooo... ooo eee eee eee eee 3,778,000 
Hillsboro, Tex. .......... ssh gesdeeyuaxsceenccites _........ 3,750,000 
| eS oe 
Big Spring, Tex. ..... . 3,594,000 
Clovis, N. M....................222..2220cccceeeeeee- Loceeeeseeee------ 95,531,000 
Brownsville, Tex. 00.2.0. .00..2000.200.000..2eceeee-0-------.---..-. 3,461,000 
Batesville, Ark. ..... sesnscessacsesesssenctertecersrsnseceseen, OGL AOAOOO 
Altus, Okla. .200.22.2200..0o0cceececeeececeeeeceeeeeeeeeeeeees-eee------ 35,238,000 
Gainesville, Tex. .... ener wicessctunseresasces Syl B2LOOO 
Marshall, Tex. .... dps anseteddtenunccsedesticnsedSwacttas 3,142,000 
Plainview, Tex. ...................-..----ccc--ccc-eccceeeeceneeceeeeeee 3,112,000 
Hope, Ark. ............ as tisaeenetsndvissoceicts-osseanadensicha-c. GUEeLONe 
Corinth, Miss. ............... ee eee eee es 2,911,000 
Okmulgee, Okla. 122.222.222.222... cece cece ceceeeee eee eens 2,900,000 
Nacogdoches, Tex. ................ sein sasemesilembuibahd sical 2,880,000 
El Reno, Okla. ....2000..020. 0000. oooo coe eeceee eee eee ets 2,870,000 
Camden, Ark. 20.2200000020..200. 220 cceecceeeeeeeeeeeeeeeeeeeeeeee- 2,862,000 
Cee, a |) ee 2,812,000 
I FINI sissessnnconinsiceneesnosvisescauninntiine eee 2,759,000 
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World’s Greatest Petroleum Region 


TATES embraced within the boundaries of the 
S Dallas Southwest constitute the world’s greatest 
oil-producing region. On the page opposite is a map 
showing the location of the principal fields, with cir- 
cles drawn to scale to represent the importance of 
each field in annual yield. 

Fields shown on the map produce 63 per cent of 
the Nation’s petroleum, 67 per cent of its natural gas. 
Their wells are more rigidly prorated than in any 
other oil-producing district. Eighty-two per cent of 
the Nation’s proven petroleum reserves are in the 
Southwest, which is capable of producing many times 


its present output. 


Texas Leading State 


Texas is the most important of all the oil States, 
producing, even under strict proration, 40 per cent 
of the Nation’s annual output, and holding within 
its borders 53 per cent of the proven reserves. 

As the map shows, Dallas occupies a central, strate- 
gic position in the very heart of this greatest of all 
petroleum areas. Its location, transportation facilities, 
financial importance and attractions as a residential 
city have caused many producing and supply com- 
panies to locate their executive offices in Dallas. 

Every field of importance may be reached over- 
night, with freight shipments arriving in most cases 
the first morning, and no field is further away than 
second morning delivery. Many of the important oil 
field points are accessible in from two to four hours 
by automobile, and all may be reached from within 
a few minutes to a few hours by air, with regular 


commercial airline schedules to all the larger cities. 


Permanent Oil Center 


Outstanding characteristic of the development of 
Dalias as an oil center is its permanence. Companies 
that have located in Dallas did so not because of 
nearby production or its convenience to any partic- 
ular field or area, but because of its central location 
with respect to all fields. 

Dallas has acquired none of the offices that pro- 


ducing and supply companies usually locate in the 
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nearest center to a newly discovered field, and main- 
tain only so long as that field is active. Headquarters 
offices have been located in Dallas, to supervise oper- 
ations in all the fields of the Southwest and are per- 


manent additions to the city. 


No Boom Growth 


Dallas is the only major petroleum center that 
has never had an oil boom. From the earliest days 
of the industry one city after another has claimed to 
be the “oil capital”, and the “capital’’ has shifted 
from place to place as new discoveries were made 
and old fields abandoned. 

Dallas has never had any important discoveries 
in its immediate environs, yet it has grown steadily 
year by year, and has acquired many of the greatest 
producing and supply companies in the industry and 
hundreds of important independent operators. 

Because of its central location, Dallas offers to 
oil producing and supply companies many economies 
of operation. Distance determines the cost of travel, 
time lost in traveling, communication costs and freight 
charges. The distance from Dallas to all important 
areas in the Southwest averages 40 per cent less than 
from Houston and 60 per cent less than from Tulsa. 

Freight rates from Dallas are 16 per cent less to 
shipping centers in the principal fields than from 
Houston, 28 per cent less than from Tulsa. Deliveries 


are from twelve to eighteen hours faster from Dallas. 


Contribution to City 


Dallas’ high rank in income per family among 
cities of the Nation is due largely to the fact that 
many families owning oil royalties, leases or produc- 
tion have selected Dallas as their permanent place 
of residence. 


The presence of many hundreds of oil families has 


_made possible the development of some of the finest 


residential districts in the country, many handsome 
country estates in the suburban areas. These families 
have contributed to the city’s national reputation as 
a quality city, supporting all worthwhile cultural 
activities, raising the general standard of living far 


above the national average. 
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Total Population 
White Population 
Negro Population 
Other Races 
* Wholesale Sales 
*Retail Sales 
*Buying Income 
Motor Vehicles 
Federal Income Returns 
Homes with Telephones 





Total Population 
White Population 
Negro Population 
Other Races 
*Wholesale Sales 
*Retail Sales 
*Buying Income 
Motor Vehicles 
Federal Income Returns 
Homes with Telephones 
*In thousands. 


















Population 
Wholesale Sales 
Retail Sales 
Manufacturing 
Spendable Income 
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Dallas 


928.510 
788,439 
139.860 
21] 
$766,459 
$357,234. 
$575,252 
285.815 
52,950 
108,122 


Dallas 


1,838,099 
1,558,076 
276,197 
3,826 
$883,232 
$538,399 
$863,924 
494,594, 
69,957 
155,480 


Dallas County 


New Orleans 


748,546 
525,670 
221.616 
1.260 
$484.800 
$198,982 
$346,763 
112,807 
36,043 
59,299 


New Orleans 


1,348,128 
396,421 
449,023 
2.68 

$539,394 

$309,132 
$495,957 
197,521 
48.732 
80,361 





398,564, 
$578.853,000 
$193,374.000 
$155,945,000 
$301.248,000 


Per Cent 


Within a Radius of 50 Miles of Each 


Houston 
130000 
977,404. 
157.659 

490 
$506.563 
$280,157 
$400,306 

230,102 
50,508 
79,904. 


Within a Radius of 100 Miles of Each 


Houston 


1.222.663 
932,526 
289.200 

937 
$573,369 
$402,722 
$590,675 

353,593 
66,236 
109,653 


business centers of the region included in the Dallas Southwest: 


Memphis 


812,131 
416,786 
395.122 
223 
$462.517 
$200,822 
$312,996 
119,379 
23.606 
45,408 


Memphis 


1,875,803 
1,143,947 
731,130 
726 
$565,238 
$344,006 
$525,724 
241,665 
32,637 
72,079 


business and income, Fort Worth one-third. The figures follow: 





Tarrant County 


225,521 


$171,370,000 
$102,021.000 
$106,.431.000 
$174,127,000 





Immediate I rading Areas of Principal Cities 


Below is a tabulation of basic market information relating to the immediate trading areas of the six leading 





Okla. City 


520,326 
476,918 
39.765 
3.679 
$217,427 
$164,543 
$272,663 
151,016 
23,191 
62,157 





Okla. City 


1,478,966 
1.343.035 
108,879 
27,052 
$392,954. 
$409,252 
$698,838 
397,418 
53.791 
159,598 


THE DALLAS - FORT WORTH METROPOLITAN AREA 


For all practical purposes adjoining Dallas and Tarrant Counties constitute one continuous metropolitan district, 
the Dallas-Fort Worth Metropolitan Area, by far the largest concentration of population, wealth and business 


volume in the entire region. In this area Dallas represents approximately two-thirds of the total population, 





Per Cent 


36.1 
22.9 
34.5 
40.6 
36.6 


Dallas and Tarrant Counties combined are only slightly larger than Harris County, in which Houston is located. 
The area of the two counties is 1,762 square miles, of Harris County, 1,654 square miles. Population of Dallas 
and Tarrant Counties is 624,085, of Harris County, 523,961. Annual retail sales in Dallas and Tarrant Coun- 
ties total $295,395,000, in Harris County, $219,489,000. Annual spendable income for Dallas and Tarrant 
Counties is $475,375,000, for Harris County, $306,112,000. 













San Antonio 


453,203 
424,468 
28,066 
669 
$131,983 
$133,064 
$224,651 
131,282 
19,440 
44,172 
















San Antonio 


939,389 
847,206 
91,450 
733 
$195,487 
$253,605 
$408,559 
262,965 
33,326 
79,518 


















Total 


624,085 
$750.223,000 
$295,395,000 
$262.376,000 
$475.375,000 
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ELCTS” COUNTY 


DALLAS COUNTY 


ee 859 Population, other races...... 108 Effective buying income.................... $301.248,000 

Population. total 398,564 Population, sq. mi... 404. I ace capt k citaccepseces 193,374,000 

Population, white 336,851 Motor vehicles -.................. 136,253 Wholesale sales .......................2.... 578,853,000 

Population, negro 61,605 Homes with telephones........ 61,146 Value manufactured products .......... 155,945,000 
Population of Principal Cities 


ee 294.734 Grand Prairie 1.595 Mesquite 04° Richardson 720 
University Park 14.548 Cockrell Hill 1,246 Carrollton Dalworth Park 534 
Highland Park Lancaster 1,151 Preston Hollow Fruitdale 515 
Garland Irving 1,089 Seagoville Cedar Hill 476 


In the 10-mile circle are nine incorporated cities and towns—Dallas, University Park, Highland Park, Irving, 

Cockrell Hill, Preston Hollow, Fruitdale, Honey Springs and Cement City, numerous developed suburban areas 

outside all these municipalities. Population within the 10-mile circle in 1940 was approximately 375,000, with 
an annual rate of increase since 1940 of between 20,000 and 25,000. 
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DALLAS... Its Strategic Center 


The tables below show the concentration of population, wealth, and business in the immediate Dallas area, 

thinning out as the distance from Dallas increases. The city’s central, strategic location is the chief rea- 

son for its domination of this market—it gives quicker service at less cost to this natural regional market 
than any other city. 


Within Fifty Miles of Dallas 


Seven per cent of the population and 11 per cent of the wealth in less than 2 per cent of the area of the 


Southwest. 

Per Cent Per Cent 

Southwest Southwest 
Area, square miles .................................. 8,243 1.9 Population, square mile —................... 113 cul 
I ii icc ycp i opitcanininitincs 928,510 Gl Motor vehicles ........................22...- 285.815 9.6 
RN, IN ccs cancion tincctnenacte 788.439 to Homes with telephones : 108,122 12.9 
eo 139.860 | Effective buying income ssccaseece@ LOLOe OOO LES 
Population, other races ..................-....... PAB 0.3 Retail sales .............. sdelrencctse caged $357.234,000 LEZ 
OE ATE 594.490 11.4 Wholesale sales .............-.......-222000..---. $766.459.000 21.8 
PRIN, WINE iis receececscascspasoessonctaces 334,020 4.2 Value manufactured products ..........$281,811.000 11.0 


Within One Hundred Miles of Dallas 


Fourteen per cent of the population and 17 per cent of the wealth and business of the Southwest in 7.5 
per cent of its area. 


Per Cent Per Cent 

Southwest Southwest 
Area, square miles ........................... .... 32,334 7.5 Population, square mile .................... 57 AP 
INNS TINIE hss snnsasnenccarascisnceesetessse 1,838,099 14.1 ee 494,594. 16.7 
ee 1,558,076 14.7 Homes with telephones ...................... 155,480 18.5 
Population, negro ............................. a 276,197 11.4 Effective buying income .................... $863,924,000 16.7 
Population, other races .......................... 3,826 $5 Retail sales ..... ssuistninaccacnplertesetasiceasitadl $538,399,000 16.8 
Population, UFOOR ....:-........-2.......06s.. 860,042 16.5 Wholesale sales ...........................-.---.- $883,232.000 24.9 
ERSTE TOR Renae ea 978.057 12.4 Value manufactured products ..........$352,461,000 13.7 


Within Two Hundred Miles of Dallas 


Forty per cent of the population, wealth and business volume of the Southwest in 30 per cent of its area. 


Per Cent Per Cent 

Southwest Southwest 
| ee ea 131,584 30.6 Population, square mile ................ 50 oh 
RBar ce emcee ere 5,104,494, 39.1 Bleue, Tee 1,236,443 41.9 
NS UII secs seciscnctaccevied 4,186,224 39.6 Homes with telephones .................. 352,957 42.1 
IN NI ces scan actactinnsieninones 884,182 36.4 Eective buying income ................ $2,024,955,000 39.7 
Population, other races .......................... 34,088 48.8 GUE BEE | ES: Sich ...$1,270,273,000 39.4 
UNL MUI sic cancticcsdncteoesinesniconnicen 1,923,758 36.9 Wholesale sales ...........................--- $1,433,195.000 40.3 
Foometion, T0001 .............-.,...................d,100,100 40.4 Value manufactured products........ $ 627,626,000 24.9 


Within Three Hundred Miles of Dallas 


Seventy-five per cent of the population and 78 per cent of the wealth and business in 65 per cent of the area. 





Per Cent Per Cent 

Southwest Southwest 
a OTE 281.746 65.5 Population, square mile _.............. 34. ne: 
ee. 9,749,929 74.6 Motor vehicles ..............................-. 2,369,617 80.0 
| NOT: 8,044,232 76.1 Homes with telephones .................. 694,012 82.8 
Population, negro ..............-.-------. ister I 1,639,554 67.6 Effective buying income ................ $3,956,072,000 713 
Population, other races —........................ 66,143 94.7 Reon nce $2,488,709,000 77.7 
Population, urban |......................-....... ...3.889,908 74.7 Wholesale sales ......... sitiiaetast ection $2,652,018,000 74.5 
WOU RNIN sc cxsncevetxcseniccasncesnsinnds 5.860.021 74.5 Value manufactured products........$1,827,641,000 71.2 


DALLAS e 


Forty-one Northeast Texas Counties 


Forty-one Northeast Texas counties, Dallas’ immediate trade territory, contain the highest concentration of 
population and wealth in the Southwest. In these counties, representing 12 per cent of the area of the State, 
are concentrated 32 per cent of the population and wealth. 
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31 





Wee S&S Ss Se a= SF BR ™” hn = i — Bee ee — ee 
ae - eRe & es ke Bw SS SCSSBSBSGEGZeE™ S 

oa sd Lf = L Cn GD we = ra 2s 2's = 
Sha em So 2S cs WS SS — 9 ~ 2 OS oo 


Asaayjap Buiusow puoras 
AJBAIBP UOOUIOIJO july € 
Assaiep Buiusow jsily @ 
‘ADP ssauisng ayy JO asoj> ayy 4Ja440 
SpjjOqg Burana; syuawdiys uo 4aAO pud UO|DiNndod 
000’7 JO S®uID JO Of As@AI|ap yo aw Bulmoys 


SVITVG WOUd JOIAMIS LHOIYS 


nop8a4pEHD PY 4 


SMD SRNaY 
6 
mvpoann s @) 8 wozsnoH] 


auimambeys e 
pyeyUOg 


20100.) 
Ss BIONWARN ¢ 
«& 

aUASIUNE « urtig ¢ 

| : / Py Qs wx. , 

/ 5; 9 

i wee / / 


sun : ude 5 


wsnjedog © 


ayduay e@ 
Blpuexayy od 


imaep 
wiquinjo) « (wow died 


OEM @ 
M 
2 


wnuT 
& 


SayvpIowy » 


Hayory 


@ ried e 
rye 


aytauosyaur’ 


e %, ‘L 
ca 
IPa2, @ 
& 


aitauaassy 


a 6'€ 


Fangeyyey © } 
ZEN 
UaAeyyoog « 
paney e | _——— . 


PRyUUI « 


| 
uosyoer @ ‘. 
| es01u0W @ 


woyue) ¢ 


Bangsyt re S e 
a * sae mapryy 
MILATUOT 2 


| © 


>; © 
] veipuoy 


UOISNY 


Ay) OOLEA © sturdy 
WEStad INOW « ‘é 


“ns e \ 
\ 


se ® 
e 
uojuay 


© aiasaures 


MMO) © 


ns — i 


ope 
prt) an 
He ren f 


juBin(] @ 


Poo nudity @ \ 200K 
\ . 
epeuast) « 
\ 


WIEN 
‘ & 
Oy ow 
5 ca 


oO 


UASHAEL) 


ae 


\ myding « 


\ ; & 
\ 
. « kuunlty 


ClddississiIn | i 


uH20, " 
: Py ) —— « AND ysaus0g 


sco é 


epy e 


eo soyey 
JISIVIN © 


© nerd 


ait swapyo 
° Bo 9 





HW Urydas 


ouange 


PAO jay Vay 


Yo wof : pg 


ho. 4 


uwoUng « 
sineg 


3 


\ 


MIMS) © su optey Q 


< 


aPIRAL © 


oluojuy URS 


A ALay e 


pray e 


oesuy: ues @ 
PoOOMUNoIg @ 


8 


aamui 


| \ 


e 

auaniqy 
& 
paojwrns . 


0381) 


ian 
Ge 


a8pluayD9, 


@:,° 


/ 


SHP®A pyr 
e® 


wh seo 


\e 
Wuapars » 
~~» 


‘ , r BUS © ae ) ewoye|yo® 


mega e 


a3/NWYG @ 
\ aasoysny @ & 
. @ 
~~ ayrayakeg pons 
‘ \ esin ye 
wosueH e y40WIIE)) s 


SVSNVHAYEV a 


BUA 


puowpy « 


7 sodman 

XN Pere outsaont s < 

; osoqsau0r 

‘ Wsayrsig © { 
\ Zangsiaig, @ a 7 on 
? aaSSANNAL 
\ 
1 woul © 


| 











MW) Bou0g 


‘ WhoHW 10; 


© ouDy fy 
eduweg @ 


o 


@ Plug SitApieal 
‘ < 


PMV e 





expr 


line 


€2Z0'1Z0'€ 
pSL'0S0'€ 
L£9'86S'01 


Wwid0l 


PRRYyUMog , 


$S8'9S 
vEl'91l 
989° 91L 


aassauuay “”A 


| 


SINOZ JDIAY 


+ 


ooe 


yoqqny] @ 


oLeMy @ 
i 


493109] @ 


/ 


/ 


/ 


sarsuin @ / 


Meyied « 


clas 


DALI 


— ae STTIW JO 31V9S 


oot SL 


96L'E€81'2Z S99'6Z%b Ebb'09I 
Z06'€28'| 
€50'%6 + SES'6ZE 


001'0! 


iddississiyy 


O218—W 'N 
“I bal! 


«Saye y 


SIO} 


% 


Hwownony , 


| 
I. 
| 
| 
| 


euersino? 


I$ LHOGUI NI 


os S3 te) 


098'S0! 
E9I'LIE 
pIE'9Lb' | 


sesueyiy 
4 


bSL'0Z 0S9'€9 
668'EZZ —-956'8Sb 
182'160'Z 812'268'S 


ewoyeO 
4 


Asaaijep Burusow puz 
Aaaijap uoousasje 45) 
Asaayap Buiusow 4s} 


yim seq 
1 wo. payreey uo1yeindog 


NOV INdOd 


sexoy 
uy u 


—-—-—.._| =i 


<n eo 
ee 
To eee } ee 


PeqsIe) » | 


Seema) sey g 
| 


AW) das 


/ onbaanbngy e 
/ 
Sea. sey, 


°d Burg » 





Transportation Facilities and Rates 


A. location, with population and income 
concentrated in its immediate trading area, plus 
a highly developed transportation system giving quick 
service, make Dallas the largest distributing center 
in the Southwest. Its strategic position gives it full 
advantage of the mileage scale of rates in effect in 
Texas and adjoining States. 

The huge tonnage produced daily by Dallas as a 
manufacturing and distributing center has the prac- 
tical effect of fixing the schedules of transportation 
agencies serving this region. Both freight and passen- 
ger schedules are based on Dallas, departure time 
after the close of the business day being fixed to give 


the greatest possible overnight coverage. 


Ten Million Persons Overnight 


On the opposite page is a map showing all cities of 
4,000 population and above, with freight service from 
Dallas. Assigning to each city the population in its 
retail trade zone, this map shows that Dallas reaches 
more than ten million persons with first morning 
delivery, another three million with first afternoon 
delivery, and the remainder, more than three million, 
with second morning delivery. 

Every important point shown on the map is reached 
from Dallas with first morning delivery of mail, 
express and parcel post shipments. Commercial air 
line schedules bring the larger cities to within one to 
three hours with mail, express and passenger service. 
Shipments by air express from points such as New 
York, Chicago and Los Angeles reach Dallas over- 


night. 


Freight Rates 


To all cities shown in the 100-mile circle on the 
map the average first class freight rate is 76c per 100 
pounds, second class 65c, third class 53c and fourth 
class 42c. 

To the 200-mile radius average rates are: First 
class $1.04, second class 88c, third class 73c, fourth 
class 57e. 

To the 300-mile radius average rates are: First 
class $1.26, second class $1.07, third class 88c, 
fourth class 69c. 


DALLAS @ OCTOBER, 1942 


To the 400-mile radius average rates are: First 
class $1.39, second class $1.18, third class 97e, 
fourth class 76c. 

Reference to the tables on page 31 shows that 
nearly two million persons in the 100-mile radius 
may be reached from Dallas with an average fourth- 
class freight rate, for example, of 42c per 100 
pounds. 

More than five million persons in the 200-mile 
radius may be served at an average fourth-class rate 
of 57c. In the 300-mile circle a total of nearly ten 
million persons, or 78 per cent of the population of 
the entire area, may be reached with an average 
fourth-class freight rate of 69c. 


Transportation Network 


Dallas’ transportation facilities consist of nine 
mainline railroads and one interurban system, giving 
the city twenty-two rail outlets. Three air lines with 
nine outlets link it with every large city in the South- 
west and with all important points in North America. 
Radiating from Dallas are thirteen major through 
highway outlets. 

Highways, railroads and air lines give Dallas a 
transportation network that emphasizes its central 
location. Daily tonnage is sufficient to justify truck 
lines to operate through service and rail lines to load 
through merchandise cars daily to all important 
points, providing fast service that lesser distributing 
centers, however well situated, cannot give. 

Its highly developed service and central location 
give Dallas an advantage in speed of delivery rang- 
ing from twelve to eighteen hours faster than cities 
less centrally located or with smaller volume on which 


to build schedules and service. 


Trinity River Canal 


Already approved is a comprehensive project for 
improvement of the Trinity River to the Gulf of Mex- 
ico. As appropriations are made the work will go for- 
ward. Flood control and drainage work will make 
the rich Trinity River basin many times more produc- 
tive. A canal will give Dallas water transportation, 
low water rates, a connection with the inland water- 
ways system through the intracoastal canal and a 
water outlet to the sea. 
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ELAPSED TIME FROM DALLAS TO 
Atlanta...... 5:27 Mexico City .. 
Baltimore . . 7:23 Milwaukee ... 
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Boston... 10:03 New York ... 
Chicago . . 5:10 Oklahoma City 
Cincinnati . 6:13 Philadelphia . . 
Cleveland . 7:03 Pittsburgh ... 
Denver... 7:43 Ot. Lows... 
Detroit... 8:05 San Antonio . . 
Houston . . 1:35 San Francisco . 
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Los Angeles 8:06 Lee ee 
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Manufacturing 


HILE the Southwest has grown rapidly until it 

now ranks third among the nine major regional 
markets of the country, it still depends on other sec- 
tions for most of the manufactured goods it consumes. 
In recent years, however, it has experienced rapid 
growth in manufacturing. Many plants are being 
established by local capital, and national concerns 
in ever-increasing numbers are building branch plants 


to serve it from within. 


Last Industrial Frontier 

Plants located within the Southwest have telling 
advantages over manufacturers attempting to serve 
it from a distance —in lower distribution costs, 
quicker service, and frequently in lower production 
costs. Texas is the last industrial frontier, the only 
remaining section capable of sustaining manufactur- 
ing where numerous opportunities for industries are 
still to be found. 

The Southwest is just entering the industrial stage 
of its development. Changing conditions have made 
it necessary for manufacturers to take their plants 
to the markets to be served. Concerns that have in the 
past been able to supply the entire country from one 
or two points of manufacture are finding that the most 
effective means of attaining national distribution is 
through several branch plants, each located to serve 


a major regional market. 


Raw Material State 

Texas is the Nation’s leading raw material State. 
Within easy reach of Dallas is an abundance of mate- 
rials for the manufacture of many products consumed 
in quantity in this section. The University of Texas, 
through its Bureau of Industrial Chemistry, has col- 
lected a wealth of information on the State’s raw 
material resources. It provides technical facilities for 
laboratory tests to determine new industrial uses for 
known and newly-discovered materials. Services of 
the Bureau are available at no cost to industrialists 
interested in establishing plants in Texas. 

From the Southwest’s greatest distributing center, 
which rank it has held for many years, Dallas is rap- 
idly expanding its manufacturing and now has more 
than 1,000 plants producing a wide variety of goods 
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in demand in this market. Of its 1,000 factories, 187 
manufacture capital goods, 570 make consumers’ 
goods and the remainder are classified as service 


industries. 


Industrial Groups in Dallas 


Three hundred of Dallas’ plants are local in their 


distribution, serving the city and its immediate en- 


virons. The others ship their products throughout 
Texas and adjacent States, with nearly 100 plants 
reporting national distribution. (See distribution 


chart on page 14.) 
Important industrial groups in Dallas, with the 
number of plants in each group, are as follows: 
Aircraft and aircraft parts 
Apparel—clothing, millinery, hosiery..105 
Automobiles, parts and equipment 
Beverages 
Building materials 
Chemicals—paints, drugs, cosmetics, etc. 96 
Electrical equipment and appliances..... 17 
Food products 
Furniture and home furnishings............ 52 
Iron, steel and metal products 
Leather goods 
Machinery and equipment 
Paper and paper products 
Printing and publishing 
Textiles—other than clothing 
Wood products, not including furniture 30 


Industrial Sites 

To meet the growing demand for industrial sites 
and buildings, Dallas has developed several modern 
industrial districts outside the city limits, but with all 
utilities and facilities available. Along all the rail 
lines also much desirable property has been zoned 
for industrial usage. On occasions buildings suitable 
for warehouses or factories are available. Owners of 
sites are always ready to negotiate for the erection of 
buildings for responsible tenants, on leases varying 
from five to ten years. Full information, with maps, 
photographs and blue prints, will be furnished con- 


cerning available buildings or sites on request. 
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DALLAS AVIATION ...1. Love Field, city owned and operated, leading commercial airport in the Southwest, one 


of the busiest in the Nation. 2. Partial view of Naval Reserve Aviation Base at Hensley Field. 3. Air 
Associates, Inc., one of several aviation supply concerns at Love Field. 4. Love Field Administration Build- 
ing. 5. Another view of Naval Reserve Aviation Base at Hensley Field. 6. Partial view of large shops and 
office building at Braniff Airways, whose chief operating headquarters are at Love Field. 
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INDUSTRIES . . . Interior and exterior views of the gigantic Dallas plant of North American Aviation, Inc., an affiliate 
of General Motors Corporation. This plant is manned almost entirely with Texas labor, most of it trained 
in Dallas’ trade school or in the plant. Its production record is outstanding among the war industries of 
the Nation. 
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INDUSTRIES ... 1. Fleischmann Yeast plant of Standard Brands, Inc. Other Standard Brand plants in Dallas, a 
Chase & Sanborn coffee plant, Bowman & Company's egg-processing plant. 2. The Coca-Cola Company 
syrup plant. 3. Link-Belt Company's branch plant for the Southwest. 4. The Haggar Company, men’s 
clothing manufacturers with national distribution. 5. Dallas plant of The Willard Storage Battery Com- 
pany. 6. Kroehler Manufacturing Company, furniture manufacturers. 7. Otis Pressure Control, Inc., 
makers of oil well specialties. 
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TRADE SCHOOL... Adequate facilities for training any kind of labor that may be needed by existing or new 
industries are maintained in Dallas as a part of the schoo! system. Housed in a new building of 150,000 
square feet, representing an investment of nearly half a million dollars, Dallas’ trade school facilities, 
pictured above, are capable of further expansion to meet any demand that may arise from the city’s 
industrial expansion program. Existing facilities are adequate to train 3,000 persons at a time. 


DALLAS @ OCTOBER, 1942 





Labor 


Sinn 25,000 workers are employed in Dallas’ 
1,000 manufacturing plants. They represent a 
variety of crafts and various degrees of skill and 
experience. As the city grows industrially, more and 
more workers are being trained for industrial tasks. 
The local supply is being supplemented by large num- 
bers of skilled artisans who are moving in from other 
sections, attracted by low living costs and a mild cli- 
mate. In increasing numbers manufacturers to whom 
a dependable supply of labor is of paramount impor- 


tance are locating their plants in Dallas. 


Favorable Conditions 

In its industrial development program Dallas has 
tried above all else to create favorable conditions for 
industry. It has given particular attention to labor, 
seeking to maintain desirable conditions both for the 
worker and for the employer. 

Dallas has never sought nor does it want any indus- 
try that cannot or will not pay fair and reasonable 
wages. For the worker Dallas seeks to attract indus- 
tries of the better class, able and willing to pay good 
wages. For the employer Dallas is providing an ample 
supply of intelligent, well-trained, loyal workers. For 
the welfare of workers, employers and the commu- 
nity, Dallas has long maintained strong agencies for 
advising with parties to prospective controversies to 
the end that there shall be a maximum of industrial 
peace. Radical action has almost invariably been 
eliminated, and racketeering has been kept out of the 


community. 


Negligible Foreign Element 

Keynote of the labor situation in Dallas is a par- 
ticularly desirable basic source of labor and training 
facilities to prepare for any industrial task in an 
amazingly short time. There are two million persons 
within 100 miles of Dallas, more than half living in 
rural areas. Thousands of boys and girls on farms, 
ranches and in villages and towns, are turning to 
industry for a livelihood. Curtailment of cotton pro- 
duction and mechanization of ranches and farms are 
forcing them to seek employment in the city. 

These workers come from a district where the for- 
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eign population is a fraction of one per cent, a section 
that has always contributed far more than its quota 
to the armed forces of the Nation, a district noted 
for its American ideals, its resistance to subversive 


influences. 


Experience of Employers 

Most of these potential industrial workers have 
common and high school educations, many have had 
trade school and college training. They are strong, 
intelligent, and know how to work with their hands, 
Employers have found them eager to learn, easy to 
train. 

Many concerns with branch plants in Dallas have 
similar plants in other cities. Thus they have an 
opportunity to make direct comparisons. In nearly 
every instance they rate Dallas labor as superior to 
that of any other section. One such plant reports that 
its labor cost per unit in Dallas is the lowest in its 
entire system, quality of product is the highest, 
although workers in all its plants are paid the same 
wages. General intelligence of workers, shorter train- 
ing periods, absence of strikes and shutdowns, low 


labor turnover, make the difference. 


Adequate Training Facilities 


For industries that do not prefer to train their 
workers, Dallas has provided adequate training facil- 
ities without cost to the trainee. A trade school set up 
as a part of the public school system gives complete 
and thorough instruction. It occupies some 150,000 
square feet of floor space, is equipped with the latest 
machine tools and equipment used in industry, and 
represents an investment of half a million dollars. It 
trains as many as 3,000 workers at a time and is 
capable of expansion to meet any need. 

Any industry that locates in Dallas will have no 
difficulty in recruiting from local sources a reasonable 
number of skilled or semi-skilled workers, with access 
to the finest of facilities for training as many more 
as may be needed for specialized tasks. For indus- 
tries making known their requirements in advance, 
workers will be trained for specific operations while 
plants are being built, and will be ready to go on pro- 
duction lines when plants are ready to operate. 
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INDUSTRIES ... 1. Dallas soap and vegetable oil shortening plants of Procter & Gamble Manufacturing Company. 
2. Armstrong Packing Company, affiliate of Swift & Company. 3. Paper mill of Fleming & Sons, Inc. 
4. Texas Company petroleum refinery in West Dallas. 5. Dallas Cotton Mills. 6. Lone Star Cement 


Corporation. 
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Taxation 


HERE is no state income tax in Texas and no 
general sales tax. Petty nuisance taxes are neg- 
ligible. Texas tax laws do not discriminate against 
foreign corporations, as all fees and taxes for both 


foreign and domestic corporations are arrived at in 


the same manner. 


Corporation Taxes 

Corporations are subject to three forms of taxation 
in Texas. Foreign corporations must qualify legally 
in the State and pay a permit fee, an annual franchise 
tax and ad valorem taxes on property owned within 
the State. Domestic corporations pay a fee to secure 
a Texas charter, the annual franchise tax and ad 
valorem taxes. 

Gross receipt taxes, occupation taxes and some 
other taxes apply to a few types of business, but the 


ad valorem taxes and the corporate fees and annual 
franchise tax herein described are the only taxes 


applicable generally. 


Foreign Corporation Permits 

Foreign corporations doing business in Texas in 
such manner that any portion of that business is intra- 
state in character are required to qualify legally by 
securing a permit for the foreign corporation or a 
charter for a Texas corporation. Failure so to qualify 
subjects the offending corporation to certain fines and 
penalties and to possible expulsion from the State. 


A foreign corporation may secure a permit to do 
business in Texas by filing an application with the 
Secretary of State in Austin, on forms which that 
official will supply on request. The initial filing fee 
is $50, which must accompany the application in the 
form of a cashier’s check. At the end of the first year 
the Secretary of State mails the corporation blanks 
for reporting data on which to compute the balance 
of the filing fee, if any. 

The filing fee is based on the proportion of the 
corporation’s capital employed in Texas, as deter- 
mined by the percentage of its Texas business of its 
total business. For example, if the corporation’s cap- 
ital is $1,000,000 and its Texas business is 10 per 
cent of its total, it is assumed that 10 per cent of its 
capital has been employed in Texas, in this case 
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$100,000. The rate is $50 for the first $10,000 of 
capital, $10 for each additional $10,000 or fractional 
part thereof. In this instance, on $100,000 of capital 
the total fee would be $140 for the year, $50 of which 
was paid with the application for a permit, leaving 
$90 additional due at the end of the year. 

The maximum filing fee for the life of the permit 
(10 years) cannot exceed $2,500. 


Texas laws permit a foreign corporation to own 
stock in a domestic corporation to the extent of abso- 
lute control of the latter. As a result, some corpora- 
tions enter the State by organizing a Texas corporation 
which is owned by the foreign corporation. The char- 
ter fee for a domestic corporation is likewise $50 for 
the first $10,000 of capital stock, $10 for each addi- 
tional $10,000 or fractional part thereof. The max- 
imum fee is also $2,500. 


Ad Valorem Taxes 


All corporations, whether domestic or foreign, and 
all others owning property within the State, must 
render that property as of January 1 each year for 
city, state and county taxes. Rendition of property at 
true market value is contemplated. Assessed valu- 
ation is some specified percentage of this, varying in 
different communities, the percentage in Dallas at 
this time being: City, 53 per cent; state and county, 
45 per cent. 

Current ad valorem tax rates in Dallas—combined 
city, state and county—total $3.75 per $100, with 
assessment, on the basis indicated above, making the 
net rate on full valuation approximately $1.87 per 
$100 of value. For the last ten years the combined 
city, state and county tax rates in Dallas have aver- 
aged $3.85, a net rate on 100 per cent of value of 
less than 2 per cent. The city rate is $2.45, which 
industries located outside the city limits are not 





required to pay. 


Franchise Taxes 

Franchise taxes are paid annually by both foreign 
and domestic corporations, based again upon the pro- 
portion of their capital employed in Texas. For cap- 
ital so employed the rate in each instance is $1 per 
$1,000 or fractional part thereof, minimum annual 


fee $20. Blanks for reporting are mailed by the Sec- 
(Continued on Page 44) 
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INDUSTRIES... 1. The Schoellkopf Company, nationally known manufacturers of harness, saddlery and other 
leather goods. 2. Continental Gin Company, manufacturers of cotton ginning machinery. 3. Brown 
Cracker & Candy Company, an affiliate of Loose-Wiles Biscuit Company. 4. Dr. Pepper Company, Dallas 
beverage manufacturer with national distribution. 5. Olive & Myers Manufacturing Company, furniture 
manufacturers. 6. Higginbotham-Bailey-Logan Company, large apparel manufacturers and wholesale 
drygoods house. 
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(Continued from Page 42) 
retary of State to all corporations in advance of the 
annual reporting date. 


Community Property Rights 

From the time that Texas gained its independence, 
it has by constitution set up community property rights 
of the husband and wife, and provided that one-half 
of the income earned by the husband each year be- 
longs to the wife as received. This system of law is 
deemed to be guaranteed by the provisions of the 
treaty under which Texas was annexed to the United 
States. Texas citizens have accordingly had the tax 
benefits of the community property system for many 
generations, and the husband and wife are entitled 
to compute their taxes on their separate incomes. As 





a result, husbands and wives filing such separate 
returns in Texas have effected substantial savings in 
federal income taxes, especially those who otherwise 
would be paying in the upper brackets. Similar advan- 
tages accrue in the calculation of state inheritance 
taxes and federal estate taxes as a result of this com- 
munity property system. 


State Unemployment Tax 

Employers of eight or more individuals are sub- 
ject to this tax, all payments on which are credited on 
the amounts otherwise payable on the federal un- 
employment tax. The base rate is 2.7 per cent of sal- 
aries or other remuneration to employes, subject to 
substantial credits on good records. Tax is paid 
monthly to Texas Unemployment Compensation Com- 
mission. 


COMPARATIVE TAX RATES 


Below are listed the Nation’s leading cities with their current ad valorem tax rates, adjusted on a 100 per cent 


basis of assessment for direct comparison. Rates include all ad valorem taxes—city, state, county, district, etc. 


—per $1,000 actual value. 


The letter “I” following the ad valorem tax rate indicates a state income tax as well, and the letter “S” signifies 


a state general sales tax. Texas has neither a general sales tax nor a state income tax, making its tax situation 


one of the most favorable in the Nation. 


Soveey City; MN. J........-..--2 $52.98 Rochester, N. Y..................- $33.06 I Dh oa | ne ie $25.90 
lowell; Mass. .........-.-..2.....:- 48.60 I Kansas City, Mo. ................ 32.79 I-S oe le 25.62 S 
ey: oe. i [neces 48.50 eC OK hs ees .. 31.99 Cleveland, Ohio .................. 25.56 I-S 
New Bedford, Mass............. 47.60 I es SS) See 31.08 Omaha, Neb. ...........-.......... 25.12 
Fall River, Mass. ................ 44.20 I Kansas City, Kan. .............. 30.53 I-S Indianapolis, Ind. .............. 24.60 S 
Cambridge, Mass................. 43.00 I Savannah, Gea. .................... 30.30 I Allentown, Pa. .................... 24.30 I 
meee, FUA. .....................-5 42.61 Baltimore, Md. .................. 30.24 I Louisville, Ky. ...................- 24.14 I 
Seewes, . J..................... 42.40 nn i ET 29.57 I rene 24.05 I 
Somerville, Mass. .............. 42.30 I Salt Lake City, Utah........... 29.51 I-S Providence, R. I................. 24.00 
Des Moines, Ia..................... 41.20 1-S New Haven, Conn............... 29.50 I St bonis; Nilo... c...:. 23.29 I-S 
RII UII. ss. saceeseennsnsss 40.60 I Pittsburgh, Pa. .................. 29.42 I S| RCE ee seamen 22.20 S 
Son ee ee ee 40.29 Fort Worth, Tex. ................ 29.25 Houston, Tex. ............. nye 22.03 
Worcester, Mass, ............... 38.61 I Hartford, Conn. .......... 29.25 I Richmond, Va. ................. 22.00 I 
Duluth. Minn. ...... ae 37.92 I ve, 29.96 I 8 21.94 S 
eae 37.79 I Philadelphia, Pa. ................ 28.75 I oe eee 21.20 I 
Jacksonville, Fla. ................ 37.71 Los Angeles, Calif........_... . 28.45 I-S South Bend, Ind................. 20.93 S$ 
Sees, Fe: .......-.....-...... 36.71 I San Diego, Calif. ................ 28.40 I-S Spokane, Wash. .................. 20.68 S$ 
Springfield, Mass. .............. 36.20 I New Orleans, La. ................ 28.38 I-S Grand Rapids, Mich........... 20.17 5 
Minneapolis, Minn. ............ 35.00 I Sacramento, Calif. ............. 28.36 I-S Se eg 20.00 I 
LS) > sesenees Shoe I Bridgeport, Conn. .............. 28.30 I San Francisco, Calif........... 19.69 I-S 
St ani. inn:...............-... 34.72 I Tacoma, Wash. ................. 27.77 $ Columbus. Ohio ................ 19.30 I-S 
Milwaukee, Wis. .............. 34.03 I Chattanooga, Tenn. _......... 27.60 | Toledo, Ohio ...................... 19.20 I-S 
tS Se ee ww 2 ee 27.36 | renner 18.84 
Evansville, Ind. _................. 33.80 S Nashville, Tenn. ................ 27.27 | Fort Wayne, Ind................. 18.83 S 
sh e.................. B34 & Long Beach, Calif............... 27.02 1-S Akvon, (bio. ...................... 18.60 I-S 
Portland, Ore. .................... 33.70 I Team, Gare. ....................... 26.92 I-S Oakland. Calif. .......00.00........ 18.13 I-S 
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Source: Detroit Bureau of Governmental Research. 
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INDUSTRIES ... 1. Guiberson Corporation, manufacturers of oil field equipment. 2. Dallas plant of the Diamond 
Alkali Company. 3. Canada Dry Ginger Ale, Inc. 4. Ford Motor Company's Dallas plant, showing recent 
addition. 5. Continental Motors Corporation aircraft engine plant. 6. Trinity Portland Cement Corpora- 
tion. 7. Partial view of plant of Mosher Steel Company. 
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DALLAS... VIEWS OF THE DOWNTOWN AREA. 1. Financial district, showing large buildings principally 
occupied by banks, insurance companies and oil producing concerns. 2. Commerce and Akard Streets, 
showing Magnolia Building, home of the Magnolia Petroleum Company, Adolphus Hotel and Baker Hotel. 
3. View of downtown Dallas at night, Elm Street shopping district in foreground. 4. Air view, showing 
triple underpass at west end of downtown area; Union Terminal Station in lower right corner. 5. Central 
business district, showing some of the city’s modern office buildings. 
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Facts About Dallas 


HE following facts of general interest are 


arranged in alphabetical order for convenience: 


Altitude 


The altitude of Dallas is 512 feet above sea level. 


Area 

Area of the corporate limits of Dallas, 46.2 square 
miles; Highland Park, 2.15 square miles; University 
Park, 3.4 square miles. The area of Dallas County 


is 859 square miles. 


Aviation 
AIRPORTS 


Love Field, commercial airport, is situated six 
miles north of the center of the business area, and is 
municipally owned and operated. It has seventy-six 
airline schedules in and out daily, and originates 
more air mail, express and passenger business than 
any other city in the Southwest. An enlargement and 
improvement program, recently completed, gives it 
top ranking as a commercial airport. 

Hensley Field, located twelve miles west of the 
business district, near Grand Prairie, is also munic- 
ipally owned. It is under lease to the Army and the 
Navy, which use it jointly for important training ac- 
tivities. The Army maintains a training station and 
service facilities, and the Navy recently completed a 
Naval Reserve Air Training Base costing several mil- 
lion dollars. The Big North American aircraft plant 
adjacent to the field also uses it for test flights. 

Midway Airport, located half way between Dallas 
and Fort Worth, is now being developed for future 
use as a gigantic commercial airport, of sufficient size 
to accommodate the great airliners of the future. In 
the interim it will be used as a military field. 

There are six privately operated airports in addi- 
tion to the above, used largely by flying schools and 


private owners. 


Air LINEs 


Three airline systems operating over nine routes 
connect Dallas with all important cities in the South- 
west and throughout the Nation. Braniff Airways 


48 


operates lines from Dallas to Chicago, Dallas to 
Amarillo, Dallas to Houston and Galveston, Dallas 
to San Antonio and Brownsville, connecting to Mex- 
ico City. American Airlines operates from Dallas to 
Los Angeles, Dallas to New York and Dallas to Chi- 
cago. Delta Air Lines flies routes from Dallas to Cin- 
cinnati and Charleston via Birmingham and Atlanta. 


AIRCRAFT PLANTS 


North American Aviation Inc. of Texas, an affiliate 
of General Motors Corporation, has in operation a 
huge plant adjacent to Hensley Field. 

Southern Aircraft Corporation is located near the 
suburban town of Garland and manufactures light 
planes and aircraft parts. 

Continental Motors Corporation aircraft engine 
plant is also near Garland. 

Lockheed Aircraft Corporation’s big modification 
center is at Love Field. Seven smaller plants make 


aircraft parts. 


AVIATION SCHOOLS 


There are several flying schools in Dallas, includ- 
ing Dallas Aviation School, Lou Foote Flying Serv- 
ice, Hudson Flying School, Mustang Aviation School 
and three or four smaller schools. 


AVIATION SUPPLIES 


Distribution of aviation equipment and supplies 
in the Southwest is largely concentrated in Dallas. 
Several concerns sell airplanes, parachutes, aircraft 
accessories and supplies of every kind. 


Banks 

Dallas is the financial center of the Southwest, 
being the home of the Federal Reserve Bank for the 
eleventh district, and has thirteen commercial banks, 
one ranking with the first fifty in the Nation and two 
among the first hundred. Dallas regularly leads all 
cities in the Southwest by a wide margain in deposits, 
clearings and debits. Its commercial banks are: 


Dallas National Bank 
First National Bank in Dallas 


Grand Avenue State Bank 
(Continued on Page 50) 
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PUBLIC BUILDINGS ...1. Dallas City Hall. 2. Federal Building. 3. Highland Park Town Hall. 4. University Park 
City Hall. 5. United States Terminal Annex, housing many Federal offices. 6. Federal Reserve Bank of 
Dallas. Not shown is the twelve-story Fidelity Building, now completely occupied by the War Production 
Board's regional office for the Southwest. 
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(Continued from Page 48) 
Highland Park State Bank 
Hillcrest State Bank 
Lakewood State Bank 
Liberty State Bank 
Mercantile National Bank at Dallas 
National Bank of Commerce 
Oak Cliff Bank & Trust Company 
Republic National Bank of Dallas 
South Dallas Bank & Trust Co. 
Texas Bank & Trust Company 


Branches 


More than 2,500 national concerns maintain 
branches in Dallas to serve Texas and adjoining 
States. Dallas has more of these branches than all 
other Texas cities combined. Facilities consist of fac- 
tories, warehouses and sales offices, taking advantage 
of the city’s central location and quick, low-cost dis- 


tribution. 


Building 
Normal building operations in Dallas average 


approximately twenty-five million dollars annually. 


Charities 


Dallas has the Community Chest system of admin- 
istering charity funds, eliminating duplication, con- 
centrating drives for funds in one annual campaign, 


reducing administrative expenses to a minimum. 


Churches 


All important denominations are represented in the 
city’s 350 churches with membership of between 
150,000 and 200,000. Many of the larger churches 


are institutional in character. 


City Plan 


Dallas is being built according to a carefully pre- 
pared city plan, developed under the direction of 
nationally known city plan experts. It is long-range 
in character, covers such projects as street widening 
and extensions, boulevard systems, beautification, 
extension of facilities as needed, and many other fea- 
tures. It contemplates orderly development without 


increased taxes. 


Climate 

Dallas has a dry, temperate, healthful climate. It 
is high enough above sea level and far enough inland 
to escape the excessive humidity of the low coastal 
region and the periodic storms that strike that area 
sweeping in from the tropics. Low humidity and con- 
stant summer breezes make its climate more pleasant 
than that of many cities further north. 

The following facts are from the United States 
Weather Bureau: 

Annual average temperature, 65.7 degrees. 

Annual average maximum temperature, 75.3 
degrees. 

Annual average minimum temperature, 53.33 
degrees. 

Average relative humidity—at 7 a.m., 78; at noon, 
23; at 7 p.m., 49. 

Average hourly wind velocity, 10.1 miles. 

Annual average total hours of sunshine, 3,039 (67 
per cent of total possible). 

Annual average number of days with minimum 
temperature 32 degrees or less, 28. 

Average annual snowfall, 2.8 inches (over an aver- 
age of five days). 

Average period between killing frosts, 246 days. 

Average number of days of rain (.01 inch or 
more), 83. 

Average number of cloudy days, 98. 

Average number of days of dense fog, 6. 

There is a difference of only 2.9 degrees in the 
annual temperature normals of Dallas and Los 


Angeles. 


Clubs 


Among the leading clubs are the following: 


Country CLUBS 
Brook Hollow Golf Club 
Cedar Crest Golf and Country Club 
Dallas Country Club 
Glen Lakes Golf and Country Club 
Lakewood Country Club 
Columbian Club 


DowNTOWN CLUBS 
City Club 
Dallas Athletic Club 
Dallas Petroleum Club 
Variety Club of Texas 
(Continued on Page 52) 
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FINE HOMES ... Dallas is widely known as a city of fine homes, with numerous highly restricted residential dis- 
tricts, of which Highland Park, Greenway Parks, Preston Hollow, Kessler Park, Munger Place and the 
Lakewood Country Club district are typical. Above are several residential scenes in the Highland Park area. 
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(Continued from Page 50) 
SociaL CLUBS 
Calyx Club 
Dervish Club 
Idlewild Club 
Terpsichorean Club 


TENNIS CLUBS 
Cedar Springs Tennis Club 


Dallas Lawn Tennis Club 


Women’s CLuBs 

There are numerous women’s clubs in Dallas, in- 
cluding the Dallas Woman’s Club with a beautiful 
home in Oak Lawn, and the splendid club rooms of 
the Dallas Federation of Women’s Clubs. Scores of 
garden clubs, literary and book review clubs and 
numerous other women’s activities are available 
appealing to a wide variety of tastes and interests. 


Communications 


Telegraph and telephone companies serving the 
Southwest have their operating centers in Dallas. The 
city is one of the eight regional telephone toll centers 
in the United States and the Nation’s third largest 
telegraph center. 


Cotton 


Dallas is the Nation’s leading spot cotton market 
and is located in the heart of the greatest cotton- 
producing region in the world. The Dallas Cotton 
Exchange handles millions of bales annually, ship- 
ping cotton normally to all parts of the globe. 


Department Stores 

As a quality retail center Dallas has a national 
reputation. Its high rank in family income creates a 
demand for quality and style merchandise that has 
made Dallas one of the country’s leading style cen- 
ters. Its eight department stores and numerous spe- 
cialty shops attract buyers from all other cities in the 


Southwest. 


Federal Agencies 


Some seventy-five agencies of the Federal Govern- 
ment maintain important offices in Dallas, many of 
them regional headquarters for Texas and adjacent 
States. 
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Fuel 


Natural gas is a universal fuel in Dallas, being 
generally used for domestic and industrial purposes, 
There is a total absence of soot and smoke, making 
Dallas one of the brightest, cleanest cities in the coun. 
iry, contributing to its outstanding health record. 


Government 


Dallas has the city manager-council form of gov- 
ernment, with a minimum of politics in the adminis. 
tration of its municipal affairs. Increased efficiency 
in all city functions with reduced operating costs have 
resulted in substantial tax reductions. 


Health 


Climatic conditions and the work of the city health 
department have made Dallas one of the most health- 
ful cities in the United States. A mild climate makes 
it possible to live out of doors all year and engage in 
many healthful forms of recreation for which abun. 
dant facilities have been provided in the city’s parks 
and playgrounds. 


History 


Dallas celebrated its 100th anniversary in 1941. It 
was founded in 1841 by John Neely Bryan who in 
that year settled on the banks of the Trinity River. A 
little later he was joined by other settlers to form the 
nucleus of a village called Peter’s Colony. In 1845 
the name was changed to Dallas in honor of George 
Mifflin Dallas, Vice President under Polk. 

Dallas first served as a trading post, supplies com- 
ing in by wagon train to be exchanged for buffalo 
hides and other products of the region. Its real growth 
began in the 1870's with the coming of the railroads. 
Its sound, consistent growth in the last seventy-five 
years has challenged the Nation’s interest. 


Hospitals 


Dallas has many modern hospitals, among them 
being: Baylor University Hospital, Bradford Memo- 
rial Hospital for Babies, Dallas Methodist Hospital, 
Florence Nightingale Lying-In Hospital, Gaston Hos- 
pital, Medical Arts Hospital, Parkland Hospital, St. 
Paul Hospital, Scottish Rite Hospital for Crippled 
Children, Texas Children’s Hospital. 

(Continued on Page 54) 
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CIVIC CENTER... Dallas’ Civic Center is nationally famous, its new, modern buildings housing several notable col- 
lections. 1. Museum of Natural Resources, containing specimens of many of the State’s raw materials. 
2. Outdoor Casino and band shell, scene of the annual summer season of light opera, style shows and 
concerts. 3. Aquarium, with a fine collection of aquatic life indigenous to the Southwest. 4. Museum of 
Fine Arts, with an owned and loaned collection valued at more than $2,000,000. 5. Texas Hall of State 
and Historical Museum, with an important historical collection relating to Texas and Dallas. 6. Museum 
of Natural History, with habitat groups of Southwestern wild animals and birds. 
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Hotels 

Dallas’ principal downtown hotels have a com- 
bined guest capacity of 3,000 rooms. The city also has 
numerous apartment hotels. Its principal hotels are: 

Downtown hotels: Adolphus Hotel, Baker Hotel, 
Jefferson Hotel, Southland Hotel, Mayfair Hotel, 
White-Plaza Hotel, Whitmore Hotel. 

Apartment hotels: Ambassador Hotel, Argyle 
Apartments, Cliff Towers, Cliffton Hotel and Apart- 
ments, Ervington Hotel and Apartments, Maple Ter- 
race, Melrose Hotel, The Highlander, Sanger Hotel 
and Apartments, The Stoneleigh. 


Insurance 

Dallas ranks first in the Southwest and fourth in 
the Nation in volume of insurance business. Nearly 
all of the large national life, fire and casualty com- 
paines maintain regional offices in Dallas to serve 
Texas and adjacent States. A number maintain South- 
western departments in Dallas that perform home- 
office functions. 

Dallas also has many insurance companies with 
their headquarters here. Of the forty-three Dallas 
companies, nineteen are stock life companies, two are 
fraternal and one a mutual life company; there are 
seven stock and three mutual fire and casualty com- 
panies; three reciprocal liability and casualty com- 
panies, four Lloyd’s, and eighteen mutual assessment 
companies. 

Most of the large Eastern life companies have loan 
offices or agencies in Dallas that are investing large 


sums of money in this area. 


Lakes 


There are numerous lakes within easy reach that 
afford opportunities for fishing and shooting. In Dal- 
las County are White Rock and Mountain Creek lakes. 
Others are: Lake Dallas, Lake Crockett, Coffee Mill 
Lake, Lake Worth, Lake Bridgeport, Eagle Mountain 
Lake, Lake Brownwood, Possum Kingdom Lake, 
Lake Wichita and many others. 

In North and East Texas groups of sportsmen have 
developed a number of private club lakes that pro- 
vide excellent fishing and shooting. 


Libraries 


Library facilities include: Dallas Public Library, 
with branches throughout the city; Fondren Library 
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at Southern Methodist University, Baylor University 
Medical School Library and Highland Park Public 


Library. 


Living Costs 

Including all items of living cost, the cost of living 
in Dallas usually averages between ten and fifteen 
per cent under the national average. Mild climate 
makes the cost of housing, fuel and clothing less, 
Food costs are lower because of long growing seasons 
and nearby sources of supply. Rents average less 


because of lower construction costs. 


Manufacturing 

In the Dallas urban area (a circle with a radius of 
ten miles) there are one thousand manufacturing 
plants, employing twenty-five thousand workers, pro- 
ducing goods annually valued at more than two hun- 
dred million dollars. Dallas has more factories, pro- 
ducing a greater variety of goods, than any other city 
in the Southwest. Many of its factories are branch 
plants of national concerns, located in Dallas to serve 


Texas and adjacent States. 


Medical Center 


Dallas is one of the recognized important medical 
centers of the country. It has the Baylor University 
medical school, many modern hospitals and clinics, 
numerous specialists with national reputations in the 
various branches of medicine and surgery. Its famous 
specialists and excellent hospital facilities draw 


patients from several States. 


Museums 


The Dallas Civic Center, on the grounds of the 
State Fair of Texas, is unique and nationally famous. 
It includes: The Museum of Natural Resources, con- 
taining specimens of many of the State’s raw mate- 
rials; the Aquarium, with a fine collection of fish 
indigenous to the region; the Museum of Fine Arts, 
with an art and statuary collection valued at two mil- 
lion dollars; Texas Hall of State and Historical 
Museum, with many important collections revealing 
the romantic history of Texas; the Museum of Natural 
History, with habitat groups of Southwestern animals 
and birds, and the Horticultural Museum with its 


flower exhibits. 
(Continued on Page 56) 
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PARKS ... The 108 parks in the park systems of Dallas, Highland Park and University Park contain more than 7,000 
acres and facilities for many forms of recreation. Above are typical scenes: 1. Turtle Creek. 2. Hilltop 
picnic spot overlooking a portion of White Rock Lake. 3. All of the larger parks have field houses like 
this one in Kiest Park. 4. Another picnic spot on White Rock Lake. 5. Statue of General Robert E. Lee 
in Lee Park. 6. Nearly all city parks have rose trellises and gardens like this one. 7. Entrance to the 
shore line drive around White Rock Lake. 
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(Continued from Page 54) 

Newspapers 

Dallas has one morning and one afternoon news- 
paper, the Dallas Morning News and the Daily Times 
Herald. 
Office Buildings 

Dallas has thirty-two office buildings ranging in 
height from ten to thirty-five stories, many of them 
air-conditioned. Rents vary from less than a dollar 
per square foot per year to around three dollars, 
depending largely on location, facilities and services 
furnished. 
Oil 

Dallas has a large number of oil producing com- 
panies and concerns manufacturing or selling 
oil field equipment and supplies. It is one of 
the recognized oil centers and its importance 
as such has increased rapidly in recent years. 


Opera 

New York’s famed Metropolitan Opera As- 
sociation comes to Dallas annually after the 
close of its New York season and gives a 
series of performances. Dallas is the only 
city in the Southwest in which the Metro- 
politan appears and it attracts music lovers 
from a wide radius. 


Orchestra 

The Dallas Symphony Orchestra is a per- 
manent organization of top-rank artists and 
gives a number of concerts during the win- 
ter season. 


Parks and Playgrounds 

The parks systems of Dallas, Highland 
Park and University Park contain 108 dif- 
ferent parks with more than 7,000 acres of 
developed recreational facilities. 

White Rock Lake is a part of the park sys- 
tem and is one of the most popular recrea- 
tional areas in the Southwest. It has a bath- 
ing beach, a sailing club, speed boats, surf- 
boards, fishing, tennis courts, picnic grounds 
and many other features. 

Throughout the city parks are attractive 
field houses, swimming pools, bridle paths, 
tennis courts, municipal golf courses, base- 
ball and softball diamonds, croquet courts, 
table tennis, and other recreational facilities. 


Population 

Dallas is thoroughly cosmopolitan in popu- 
lation, perhaps more so than any other city of 
similar size. Its extensive cotton and oil inter- 
ests have attracted persons from all parts of 
the world; its 2,500 branches of national con- 
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cerns have brought many thousands of families to 
Dallas from all the larger centers. 

The city’s population is made up principally of 
native Americans, with a negligible foreign element, 
Its people have a widespread reputation for hospi. 
tality. Newcomers find a hearty welcome, are quickly 
received into the social and civic life of the com. 
munity, easily adjust themselves to the new environ. 
ment, readily make new friends and form new social 
ties. 

The population of Dallas is composed approxi- 
mately of the following elements: Native white, 82 
per cent; foreign white, 4 per cent, of which one. 
half is Mexican; negro, 14 per cent. 

(Continued on Page 58) 
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White Rock Lake, in the eastern outskirts of the city, provides facilities for a great variety of water sports 
and is the most popular recreation center in the Southwest. The above scenes were taken at that lake. 
Other lakes near the city are Bachman's Lake, near Love Field, and Mountain Creek Lake, west of the 
city, near Hensley Field. Lake Dallas, Eagle Mountain Lake, Lake Bridgeport, Coffee Mill Lake, Lake 
Crockett and numerous others are easily accessible from Dallas for fishing and hunting in season, as are 
a number of private club lakes open only to members. 
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Radio Stations 
Dallas’ five radio stations are: 
KGKO, 570 kilocycles, 5,000 watts (BN) 
KRLD, 1,080 kilocycles, 50,000 watts (CBS) 
KSKY, 660 kilocycles, 1,000 watts 
WFAA, 820 kilocycles, 50,000 (NBC, TQN) 
WRR, 1,310 kilocycles, 5,000 watts (MBS) 


Railroads 
The following railroad lines serve Dallas: 
Fort Worth & Denver City Railway 
Louisiana & Arkansas Railway 
Missouri-Kansas-Texas Railroad 
Rock Island Lines 
St. Louis Southwestern Railway 
Santa Fe Railway 
Southern Pacific Lines 
Texas Electric Railway 


Texas and Pacific Railway 


Rank in Nation 
Dallas ranks as follows with other cities: 

Fourth as an insurance center 
Fifth in dry goods and apparel 
Third in millinery manufacturing 
Second in wash dress manufacturing 
First as a spot cotton market 
Fifteenth in wholesale distribution 
Twenty-sixth in retail sales 
Seventeenth in bank clearings 
Twentieth in bank debits 
Twenty-second in postal receipts 
Twelfth in city telegraph receipts 


Third in income per family. 


Rank in Southwest 
Among Southwestern cities Dallas ranks: 
First in total business volume 
First in wholesale distribution 
First in manufacturing plants 
First in per capita retail sales 
First in bank deposits 
First in bank clearings 
First in bank debits 


First in insurance 


First in postal receipts 
First in air mail 

First in air express 

First in air passengers 
First in income per family 
First in income per capita 


Residential Districts 

Dallas’ high income per family and rapid growth 
have created many beautiful, new and modern resi- 
dential districts, apartment houses sections and coun. 
try estates. Modern housing accommodations are 
available to meet all requirements. Some of the 
city’s residential areas have attracted national ac- 
claim because of their distinctive architecture, their 
careful planning, elaborate gardens, drives and park 
systems. 


Retail Sales 


Dallas ranks twenty-sixth in the United States in 
annual volume of retail sales and first in the South- 
west in per capita sales. Widely known as a quality 
market, its department stores and specialty shops at- 
tract buyers from all of the principal cities of the 
Southwest. 

Following is the ranking of the first fifty cities of 
the Nation in retail sales: 


RETAIL SALES 
(In thousands) 


Be | eee ETS $3,323,171 
I Sit ine wiesadccdisniensboaouneanveiiniones 1,655,602 
PIII: -ciiccciccerscecneierecunnionisthas 954,184 
Be I iiticlsesiviccsnesdcncccecanienismaninn 818,985 
Re NIN BiaisSiiei aha comer ise oscusasceabigelnnaiine 763,383 
Ee ee ree ET ee 547,278 
SII oionciics task. se xiethsonitnuiawsesaulteieae 464,995 
Ti, III spe dinrihieincisdatatatilamcaden 447,298 
ET TO ee ee 429,775 
IN 6 haa noriuscnehactieatecietas 419,839 
i ID fain sissies: Sincdsladaideclowncten 401,263 
ey NR io hie cece datist id Gnnataeanenantion 376,196 
I I i oct a tact 305,556 
eT 283,534 
Be I eee icricr ere Rca creaecaamceeaete 280,915 
i INO etic cansi teen Saeecee 260,549 
Re eee rome st 254,876 
RR I A oi cncetceincisesnxivecinssertaten, 239,187 
I si ie oa ica scsi ieesuadeaieend 223,320 
NIN: hse tainisennricesinsiiecnninstrrasins 204,972 
a ee LRT Ee ev 198,942 
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SCHOOLS ...1. Fondren Library at Southern Methodist University. 2. Quadrangle, Southern Methodist University. 
12 3. McFarlin Auditorium, and 4. Ownby Stadium, Southern Methodist University. 5. View of McFarlin 
12 Auditorium from foyer of Fondren Library. 6. Highland Park High School, one of nine senior high schools 
in the public school system. 7. View at the Hockaday School, noted preparatory school and junior col- 
lege for girls. 
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Aa ETT 
. Portland 
. Denver 
. Atlanta 
. DALLAS 
. Rochester 
. St. Paul 
ED ETE Re a 
. New Orleans 
. Toledo 


. Louisville 


189,215 
186,515 
183,834 
183,654 
177,341 
176,919 
176,495 
176,040 
160,018 
145,583 
141,070 
138,862 
136,429 
120,328 
119,988 
119,311 
117,765 
113,552 
112,806 
112,516 
110,367 
108,433 
105,672 
104,165 

99,967 

98,486 

95,362 

95,127 

94,024 


3. Memphis 

. Providence 

. Hartford 

. Akron 

. Richmond 

. Dayton 

. Miami 

. New Haven 

. Omaha 

NI opie cen cantirsinicomnsoninsnanned 
3. Jersey City 

. San Antonio 

. Worcester 

. San Diego 

. Oklahoma City 

. Fort Worth 

. Bridgeport 
50. Springfield 


Safety 

Several years of consistent work on traffic condi- 
tions, by the police department and the Dallas Safety 
Council, have made Dallas one of the country’s safest 
cities. It recently set a national record for consecu- 
tive days without a traffic fatality. 


Schools 

Following are brief facts concerning the city’s edu- 
cational facilities: 

UNIVERSITIES 

Southern Methodist University. Annual enrollment 
around 2,500. Courses lead to B.A., M.A., and Ph.D. 
degrees and to degrees in law, engineering, journal- 
ism, business administration and theology. Particu- 
larly well known for its music school. 

Baylor University College of Medicine. One of the 
country’s highly-rated medical schools, giving in- 
struction in medicine, dentistry and nursing. 
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Evangelical Theological Seminary. A school that 
prepares exclusively for the ministry. 4 


PuBLIc SCHOOLS 

There are sixty-five elementary schools in the pub. | 
lic school system, nine senior high schools, five junior” 
high schools and an evening school for adults. The 
school system carries the highest possible scholastic j 
rating. Most of its buildings are new and modem, 
Schools are being added continuously, to serve new © 
areas and provide adequate facilities for a rapidly” 


growing population. 


PRIVATE SCHOOLS 

Private preparatory schools include: Miss Hocka- 
day’s School for Girls, giving preparatory and junior 
college instruction and one of the finest and _ best 
equipped girls’ schools in the country; Terrill School 7 
for Boys, giving preparatory and junior college 
courses; Texas Country Day School for boys; Ursu- 
line Academy, a Catholic school for girls; Jesuit High 
School. 

PAROCHIAL SCHOOLS 

There are eight high schools and fourteen elemen- 

tary schools in the parochial system in Dallas. 


TRADE SCHOOLS 
In addition to business and trade schools instruc- ~ 
tion in the public schools there are a number of 
private schools giving instruction in stenography, 
bookkeeping, accounting, printing, welding, sheet 
metal working, machine tools and the various crafts. 


Sports 


Climate and tradition make Dallas a sports-minded 
city, and numerous facilities have been provided for 


all kinds of sports events. 


FOOTBALL 

The Cotton Bowl football game is one of the big 
annual New Year’s Day games and features a repre- 
sentative of the strong Southwestern Conference and | 
a team of high national ranking from another dis- 
trict. The game is played at the Cotton Bowl Stadium 
at the State Fair grounds, with seating capacity of 
nearly 50,000, soon to be enlarged. 

All followers of collegiate football know the color- 
ful Mustangs of Southern Methodist University, a . 
team that always ranks high in national standing and 

(Continued on Page 62) 
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(Continued from Page 60) 
plays a schedule that includes Southwestern Confer- 
ence teams and several top-ranking intersectional 
teams. Ownby Stadium at Southern Methodist Uni- 
versity is the home stadium of the Mustangs. 

The University of Texas and the University of 
Oklahoma play annually at the Cotton Bowl Stadium 
during the exposition of the State Fair of Texas. 

Dallas high schools have their own special stadium, 
the new Dal-Hi Stadium, a concrete bow] seating some 
35,000 spectators. This modern athletic plant also 
includes a field house for basket ball and facilities 
for track and field events. 


BASEBALL 
Dallas holds a franchise in the Texas League, a 
Class A baseball league that sends more star players 
to the majors than any other minor league of similar 
classification. The team is known as the Dallas Reb- 
els and has a new concrete stadium known as Rebel 

Stadium. 

Ice Hockey 
The new Ice Arena at the State Fair grounds pro- 
vides excellent facilities for public skating, has a 
professional team in the American Hockey Associa- 
tion playing under the name of the Texans, and 
presents several big ice shows annually. Ice sports, 
new to this region, have been received enthusiastically 


and have won generous public support. 


SAILING 
White Rock Lake, in the eastern outskirts of the 
city, convenient to several of the finer residential dis- 
tricts, provides an ideal setting for sailing, speed 
boat racing, surfboard and other water sports. The 
Dallas Sailing Club has an attractive club house at 
the lake. 
RIDING 
There are a number of riding academies in Dal- 
las where saddle horses may be hired and privately 
owned horses boarded. There are numerous bridle 


paths in the suburbs and in the larger city parks. 


HUNTING AND FIsHING 
Texas is a State of such size and variety of cli- 
mate and terrain that it is frequently referred to as 
the sportsman’s paradise. Its lakes and streams pro- 
vide splendid fishing for bass, trout, bream, crappie 
and other varieties. Along the Gulf Coast there are 
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many spots famous for their deep-sea fishing, attract. 
ing visitors from far and near to catch tarpon, sail- 
fish, redfish, mackerel, trout, red snapper, flounder, 
pompano and many other varieties of salt water fish, 

Inland lakes and the Gulf Coast region are also 
famous for their water-fowl shooting in season, and 
quail, doves, Mexican white wings, wild turkeys and 
other game birds are plentiful in many sections of the 
State. 

Southwest Texas is noted for its deer, javelina and 
other game, and in several districts bear and deer 
are plentiful. Fox hunting is a favorite sport in East 
Texas. 


State Fair of Texas 


The State Fair of Texas is the largest annual expo- 
sition in the world. Its extensive grounds and build- 
ings represent an investment of more than $15,000,- 
000; its annual attendance runs from one million to 
a million and a quarter in a sixteen-day period. 

The State Fair of Texas is owned and operated by 
a private, non-profit corporation, all revenues above 
expenses going back into improvements and expan- 
sion. It has no tax support from any source and is by 
far the largest and most successful of all State fairs. 

The annual exposition combines educational fea- 
tures, commercial exhibits and amusement attractions 
that bring visitors from all parts of Texas and from 
nearby states. 

When not in use for the annual exposition, the 
grounds and buildings revert to the city park system 
and become a gigantic recreation and cultural center, 
its famous museums, its ice and roller rinks, softball 
diamonds and midway attracting thousands of visi- 
tors during all seasons of the year. 


Theaters 


Dallas has forty motion picture theatres and sev- 
eral large downtown theatres suitable for the numer- 
ous road shows that come to the city during the winter 
season. The Dallas Little Theatre was a pioneer in 
the little theatre movement and has won national 


recognition on more than one occasion. 
Utilities 
Dallas utility companies are: 


Dallas Power & Light Company 


(Continued on Next Page) 


DALLAS @ OCTOBER, 1942 





Lal 
sufi 
pul 
sev 
po} 
pal 
giv 


dra 


art 
to : 
ter! 
wal 
tric 
con 


tre: 


pla 
buy 
On 
ave 
the 


ma 


hay 
$81 
lan 
Ne 


mo 


in | 
is | 
citi 


DAL 


fr act- 


sail. 
ader, 
fish. 
also 
and 
and 


f the 


and 
deer 
East 


xpo- 
lild- 
00, 


n to 


| by 
Ove 
yan- 
s by 
irs. 
fea- 
ons 
rom 


ev- 
er- 
iter 

in 
nal 


142 








(Continued from Preceding Page) 
Dallas Gas Company 
Dallas City Water Works 
Southwestern Bell Telephone Company 
Dallas Railway & Terminal Company 


Water Supply 

The Dallas water supply comes from the city’s own 
Lake Dallas, in Denton County, with storage capacity 
sufficient to supply a city of a million population. The 
pumping and filtration plant has a daily capacity of 
seventy million gallons and can be expanded as 
population increase requires. Lakes planned as a 
part of the Trinity River reclamation project will 
give the city large reserve water supplies on which to 
draw at any time they may be needed. 

In all parts of the Dallas district an abundance of 
artesian water is available at depths of a few hundred 
to some two thousand feet, depth of wells being de- 
termined by surface elevation and the quantity of 
water required. Many industries in the outlying dis- 
tricts drill their own wells. The water is suitable for 
consumption and may be used in boilers without 


treatment. 


Wealth 

A recent survey by Sales Management magazine 
places Dallas third in the United States in effective 
buying income per family, with $3,582 per year. 
Only New York and Washington families have higher 
average incomes than Dallas families, accounting for 
the fact that Dallas is widely known as a quality 
market. 

According to the survey, Dallas families annually 
have $709 more to spend than Los Angeles families, 
$813 more than Chicago, $846 more than Cleve- 
land, $938 more than Baltimore, $1,074 more than 
New Orleans, $1,094 more than Atlanta, $1,157 


more than Akron, and $1,927 more than Birmingham. 


Wholesale Sales 


Dallas ranks fifteenth in the United States and first 
in the Southwest in wholesale distribution. Following 
is the order of importance of the first twenty-five 


cities in wholesale volume: 
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WHOLESALE SALES 
(In thousands) 


By FU Te a caccea cs casiccscenesnaisaccarisusnnicn $13,484,081 
Bi SID oi cnsiscascncicncncescneisarebancnnsngnoner 4,682,354 
Bi FEI oicieisiskinasnssideconnntiadiindvunionsesmuswes 1,915,156 
4. Philadelphia _...........................2....--- 1,732,100 
5. San Francisco ....................-e.000-------- 1,675,540 
Gy Tee Amgebes:. ............<.ceccccesncesscceesees 1,462,406 
Fi MM osncnccsrcncednnactnnonssnsnasenenctances 1,411,477 
Oe TE II se sss seine sn scessnnenvanet, soncenserns 1,245,875 
er 1,028,925 
WO. Tembine: Gig... ..-.neeccncnene-ensecnene 904,950 
BR, FIN oncivinn a nnscnsecssnnsnsncaseneansoane 882,069 
12. Minneapolis ......................2..---+----++- 754,53 1 
13. Cincinnati ............0.0.......2.222-2----------- 693,837 
14. Baltimore ....................22..2--ce-0020-220"* 654,243 
15. DALLAS ooo... eee cece 574,353 
16. Atlanta .20....0......000...cccceeeeeeeee eee eee 495,827 
17. Seattle 2200.02.02... coc cecccccceeec eeeeeeeee sees 483,284 
BG, FROUMOR: ....... nace. ccce. ceneeseencnccoseeeees 464,314 
19. Newark ......... ss damicnsiseeirnsavasuwdtvanedanitcese 448,154 
20. Buffalo ................. en ee 447,868 
21. New Orleans .....................---.----------- 445,875 
Da. WOUMINS ........-.-.--.---2---ccenncensencnennnes 444,051 
23. Milwaukee .....................2222-.02-00220-+= 437,133 
| nae 416,927 
5. Tniamngilie: «......-..2n....20--10.00nn0nneen- 407,093 


Zoning 

Dallas has a comprehensive zoning ordinance that 
protects residential property from commercial en- 
croachment and sets up clearly defined uses for 
property within prescribed areas. 

A number of desirable areas have been zoned for 
industry, prescribing the type sof operations permit- 
ted in each district, so that industries may safely 
choose locations in keeping with usage for which the 
property is intended. 

The zoning system protects industries and other 
types of business against later developments that 
might be injurious, and in that way stabilizes and 


preserves property values. 


Zoo 

The Dallas Zoo, in Marsalis Park in Oak Cliff, is 
one of the largest municipal zoos. It has an excellent 
and growing collection of birds, animals and reptiles, 
housed in cages built in natural settings, in a rustic 
park of unusual rugged beauty. 
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JOSEPH B. FLEMING 
Secretary-Treasurer 
Fleming & Sons, Inc. 





Cc. F. O'DONNELL 
President 
Southwestern Life Insurance Co. 





S. A. GUIBERSON, JR. 
President, Guiberson Diesel Engine Co. 
Chairman of Board, Guiberson Corp. 





THANSPORT... 


“to carry from one place to another” 


Transportation ...the act of carry- 
ing from one place to another. On 
wings, on wheels and on shipboard, 
America is “carrying from one place to 
another” the bulk of the man-power 
and the tools of war on which Allied 
Victory depends. 

In this war, more than ever before, 
Time and Distance are our chief ene- 
mies. Transportation is among the chief 
weapons for the fore-shortening of 
Time and the conquest of Distance. 
Men and women who produce. .. men 
and women who fight...men and 
women who minister to those who fight 
and die... all must be “carried from one place to another” multiple times 
daily ... over the peaceful streets of our cities... along the highways and 
byways...thru the danger-infested waters of the Seven Seas... thru the 
endless skyways of the world. 

American Transportation systems of every type, geared to the most 
efficient peacetime performance in all the world, have shifted to the war- 
time job without any “clashing of gears,” meeting the complex demands 
of military and essential traffic in the real “American Way!” 

Wartime Transportation efficiency owes much to the Office of Defense 
Transportation ...to the splendid spirit of cooperation between manage- 
ment and labor in the various branches of the industry... and, to the 
sensibly patriotic attitude of the general public toward the whole trans- 
portation problem. 

As long as there are wheels and wings and ships, American Transporta- 
tion will “carry from one place to another” the men and the implements of 
Victory ... with Tokyo and Berlin as the final stops! 


Wiliam R. Burns 


President 
DALLAS RAILWAY AND TERMINAL CO. 





WILLIAM R. BURNS 





NATHAN ADAMS JOHN W. CARPENTER 
President President 
First National Bank in Dallas Texas Power & Light Co. 
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Eighth Service Command 


Will Move 


REAT importance as a military cen- 

ter has been added to Dallas with an- 
nouncement of the Army that it will lo- 
cate its Eighth Service Command here. 
U. S. Engineers, whose division offices 
have been in Dallas for some time, have 
already acted to take over the first unit 
of the Santa Fe Building to house the 
Eighth Service Command, which will 
move its 1.500 officers and 1,000 civilian 
personnel from San Antonio between now 
and the first of the year. 

The present tenants of the Santa Fe 
Building have been given notice to vacate 
by October 15, and preliminary phases 
of the tremendous moving task of the 
Army command is expected to begin im- 
mediately thereafter. 

The United States government will pur- 
chase the first unit of the Santa Fe Build- 
ing. and Federal Judge William H. At- 
well already has ordered the building 
condemned for use by the War Depart- 
ment. In the meantime, a board will ap- 
praise and fix the value of the structure, 
in order to determine the amount the gov- 
ernment will pay for it. 

The Eighth Service Command has been 
located in San Antonio for fifty-two years. 
but because of the war, is being moved to 
Dallas. War Department officials found 
that Dallas offered many advantages as a 
site for the command, including better fa- 
cilities for transportation and communi- 
cations. 

These factors, coupled with the fact 
that the government is purchasing the 
Santa Fe building, are indications that 
Dallas will be the permanent headquar- 
ters for the Eighth Service Command. 

The U.S. Engineers will also move into 
the Sante Fe Building from their present 
division headquarters in the Cotton Ex- 
change Building, along with the Eighth 
Service Command, of which it is an im- 
portant section. 

The Eighth Service Command is the 
“housekeeping” organization of the U. S. 
Army, and its functions are to supply 
other branches of the Army in Texas. 
Oklahoma, Louisiana, New Mexico and 
Arizona, with all supplies and services. 
The command has been called the largest 
business organization in the Southwest. 
since its duties include the purchase of 
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to Dallas 


millions upon millions of dollars worth of 
supplies for the other branches, as well as 
supervision of all Army construction for 
this region. Major General Richard Don- 
ovan is Commander of the Eighth Service 
Command. 


Both the Dallas Chamber of Commerce 
and the Dallas Real Estate Board are co- 





Mr. Merchant... 
For larger profits and repeat business sell 
REALSHINE Shoe Polish . . . made by the 


oldest shoe polish manufacturer in Texas. 


REALSHINE COMPANY 


2644 Main St. Dallas, Texas C-5631 

















Hudson & Hudson 


Industrial and Business Properties 


Sales, Leases and Management 
Great National Life Building 
PHONE R-9349—DALLAS 


Alex D. Hudson James S. Hudson 














operating with the command in finding 
homes for the 2,500 families which will 
move here, and are also assisting in ef- 
forts to relocate the tenants of the Santa 
Fe Building, who must now find other 
office space. 




















OFFICE OUTFITTERS 


FOR THE GREATER DALLAS 
TRADE TERRITORY 
FOR 30 YEARS 


STEWART & 
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OFFICE SUPPLY COMPAN 
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1523 COMMERCE ST DALLA 7 


STEWART BLOG 





Sparkling with its modern splendour, inside 


and outside, a completely new hotel. Fur- 
nishings end decorations styled for 
tomorrow. Rooms and suites, 
all with circulating ice 
water, and privete 
levatory, toilet 
and beth. 














~. 


SS 





LG 
nae 


WH 








AIR CONDITIONED FOR YEAR ‘ROUND COMFORT 


65 








Dallas to Honor Mexico 
At Celebration Oct. 17 


ALLAS is planning one of the most 
colorful celebrations ever held in 
this city in connection with Mexico Day 
on Saturday, October 17, when football 
teams of the National Polytechnical Insti- 
tute of Mexico City and the Crozier Tech- 





GRAYSON GILL 


Architect and Engineer 
307 Great National Life Building 











52 Years in Dallas” 


J. W. LINDSLEY & C0. 


Realtors 


Our 52 years’ experience in handling 

Real Estate in Dallas enables us to 

give quick and efficient service in fill- 
ing your needs. 


We Specialize in Industrial Property 
1209 Main St. © Phone C-4366 





nical High School of Dallas play on that 
day in Dal-Hi stadium. 

R. L. Thomas has been named chair- 
man of “Mexico Day.” and already has 
launched elaborate plans for the celebra- 
tion. which, besides the football game, 
will include participation by high officials 
of the governments of the United States 
and Mexico, a colorful parade in which 
all musical and uniformed bodies of Dal- 
las will be asked to participate, and a 
pageant which several thousand Dallas 
school children will present between 
halves of the football game. 


Invitations signed by Mr. Thomas, 
Mayor Woodall Rodgers of Dallas, Paul 
Carrington, president of the Dallas Cham- 
ber of Commerce, and Dr. David Carter, 
president of the Dallas School Board, 








(PHOTOSTAT PRINTS 





Southwestern Blue Print Co. 


1801 Commerce Street Phone C-8084 






































We don't put vitamins in our 
corrugated boxes but we do 
have a way of giving them 


extra strength. 


GAYLORD CONTAINER CORPORATION 


Growing With Dallas 














have been sent to President Manuel Avila 
Camacho; Dr. Ezequiel Padilla, minister 
of foreign affairs; Dr. Octavio Vejar Vaz. 
quez, minister of education; General Her. 
iberto Jara, minister of navy; General 
Lazaro Cardenas, minister of defense, 
and Dr. Francisco Castillo Najera, am. 
bassador to the United States, all of 
Mexico; and to Frank Knox, secretary of 
navy: Henry L. Stimson, secretary of 
war; George S. Messersmith, ambassador 
to Mexico; Nelson Rockefeller, co-ordina- 
tor of Inter-American Affairs, and Gov- 
ernor Coke Stevenson of Texas, all of the 
United States. 

The pep squads, ROTC bands, and 
ROTC units in all Dallas schools; the 
American Legion, Veterans of Foreign 
Wars. the Texas Defense Guard, the Dal- 
las Career Girls’ Defense Corps, the Dal- 
las Guardettes, and various military and 
naval organizations will be asked to par- 
ticipate in the parade. 

Dallas schools already have started re- 
hearsals for the pageant, which will have 
the good neighbor policy as its theme. 

The Dallas Manufacturers and Whole- 
salers Association and the Dallas Retail 
Merchants Association have agreed to un- 
derwrite the sale of 8,000 tickets each, at 
25 cents per ticket. These tickets to the 
game, however, will be sold for 50 cents 
each if purchased at the stadium. Mem- 
bers of the Dallas Hotel Association have 
agreed to provide accommodations for 
the squad of fifty football players which 
will come here from Mexico City. 

P. C. Cobb, Director of Athletics for 
Dallas high schools, announced that the 
international sports event is the result of 
efforts on the part of school officials here 
and in Mexico for five years to arrange 
such a gridiron contest. However, these 
efforts had failed for various reasons un- 
til this year. A second game will be played 
in Mexico City on December 26 between 
an all-star team chosen from Dallas high 
school squads and an all-star team from 
Mexico City’s five high schools. 


Metropolitan 
BUSINESS COLLEGE 


55 Years in Dallas 


Please phone C-8773 when you need a good 
stenographer or bookkeeper. Thank you. 
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New Business Concerns 
Still Coming to Dallas 


ESPITE limitations placed on pri- 
D vate business by the war program, 
Dallas continues to acquire new enter- 
prises at only slightly less than the normal 
rate. most of them directly or indirectly 
connected with war production. 

Three new war production plants, with 
prime contracts, are definitely assured, 
but announcement concerning them has 
not yet been authorized. The three will 
employ a total of approximately 1.000 
workers. 

Among the recent new concerns not 
previously announced are the following: 


Manufacturers 

Dallas Egg Drying Company, 3424 
Commerce Street. Dried eggs. 

Lone Star Steel Company, Southland 
Life Building. Headquarters office; plant 
being constructed at Daingerfield. Texas. 

Padgett Machine Products Co.. 2210 
Live Oak Street. 

Vitapep Dog Food Co., 3917 Main 
Street. Manufacturers of dehydrated dog 
food. Home office. Los Angeles, Calif. 

Vulcan Bearing Service, Scyene Road. 
Plant No. 2. 


Wholesalers 

Adel Precision Products Corp., 4304 
McFarlin Blvd. James E. Hughes, repre- 
sentative. Airplane equipment. Home 
office. Burbank, California. 

Aero Supply Manufacturing Co., Inc.. 
Love Field. Airplane screw products. 
John R. Harding, Jr., Texas Manager. 
Home office, Corry, Pennsylvania. 

B & B Engineering & Supply Co.. Inc.. 
Southland Life Annex. 

Bostick Display Manufacturing Co.. 
102 Melba Building. Advertising displays. 

Briggs Clarifier Company. Southland 
Life Building. Oil filters. H. W. Sullivan, 
representative. Home office. Washington, 
D.C. 

Bruce Hardwood Flooring Co., 3435 
Commerce Street. Lumber. 

Container Corporation of America, 
2708 Live Oak Street. Paper boxes. Home 
office, Chicago, Illinois. 

R. G. Hamilton & Co., 80014 North 
Harwood Street. Cotton. 

J. N. Koch, Santa Fe Building. Dress 
fabrics, 

The Paper House, 701 South Ervay 
Street. Office supplies. 
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Reynolds Metals Company. Continen- South Dallas Bank & Trust Co., 1641 
tal Building. Aluminum. Home office, Forest Avenue. Commercial bank. 
Richmond. Virginia. Stovall Construction Co., 811 Gulf 

Ryan Distributing Co.. 2215 Main States Building. Contractors. 

Street. Beer. United States Army, Ordnance Depart- 

Shaw Box Crane & Hoist Division, Inc... ment. Liberty Bank Building. Inspection 


Gulf States Building. Home office, Mus- office. 
kegon, Michigan. 
Smith Bible & Book Company, 608-9 


Southland Life Building. Books. 








Petroleum 

Wirt Franklin Petroleum Corp.. 1301 
Praetorian Building. Oil producers. 
Home office. Tulsa. Oklahoma. 

Belfort Oil Company, First National 
Bank Building. Oil producers. 

Wellington Oil Co., Continental Build- 
ing. Oil producers. 


Miscellaneous 

American Mutual Life Insurance Co.. 
Gulf States Building. Home office, Des 
Moines, Iowa. 

Byrne Organization, First National 


Bank Building. General contractors. Whaolesale Merchants 


Dallas Masonry Co., Southland Life 





Building. Masonry contractors. Building 
Lou Foote Flying Field, Inc., South 
Beckley Road. Flying school. Formerly The pivotal point of the Dallas 


located at Grand Prairie. 
Midland Radio and Television Schools. 
Inc., 1611 First National Bank Building. 


Osage Construction Co., 811 Gulf 
States Building. Contractors. moderate rentals. 


Wholesale Market . . . Space 
available in 300 to 2,000 


square foot units at very 


Panhandle-Sira-Dalton Co.. Great Na- 
tional Life Building. Contractors. 912 COMMERCE STREET 


Phone C-3725 Dallas, Texas 





Ragland Insurance Agency. 1824 Re- 
public Bank Bldg. General insurance. 

















FOR SERVICE — SATISFACTION — PROFIT 


The career underwriter will find no better contract in the business 
than our Lifetime Increasing Income Plan: 
Liberal list year, bonus 2nd year commissions. 
Lifetime service commissions. 
Extra compensation for preferred business. 
. Liberal Retirement Plan for permanent agents. 
. 4-phase Educational Program pointing to CLU. 
. Saleable Policy Contracts with unique features. 


. Co-operative Advertising and Prestige-building. 
Address: M. ALLEN ANDERSON, V. P., Director of Agencies 


REPUBLIC NATIONAL LIFE 


INSURANCE COMPANY 


THEO. P. BEASLEY + PRESIDENT 


etcas HOME OFFICE 





67 








al. FOLDERS 


¥ hiss 
aul DAULAS,, TEXAS 


FROM FACTORY TO CONSUMER 








FOR TEXAS CONCERNS 
WITH WARTIME CONTRACTS 








D*“ and Texas are playing a major 


part in some of our Government's 
largest wartime projects. Millions in materials, as 
well as men, are needed. Republic Bank wants to 
assist Texas industries to the fullest extent. If you 
find you need funds for supplies or materials, for 
equipment or machines, for plant expansion, for 


payrolls or other such purposes, we invite you to 






discuss your requirements with us. We have ample 






funds available; ready to serve all lines of industry. 





REPUBLIC NATIONAL BANK 


OF DALLAS 





MEMBER 
FEDERAL DEPOSIT 


INSURANCE CORP. 





—— 
ONE OF THE NATION’S 100 LARGEST BANKS 
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WASHINGTON 


By DALE MILLER 


Representative of the Dallas 
Chamber of Commerce in the 
Nation’s Capital 











The Battle of Washington 

HE President’s recent speech on in- 

flation—in which he threatened to 
usurp the powers of Congress if they are 
not otherwise exercised—produced a 
storm of controversy here in Washington, 
one which struck through the superfici- 
alities of humdrum politics to some fun- 
damentals of govern. 
ment and our con- 
duct of the war. 

Superficially, the 
critics divided auto- 
matically into two 
camps, one of which 
stoutly defended the 
President, pointing 
effectively to the tim- 
orous behavior of 

DALE MILLER Congress whenever 
issues of doubtful political expediency 
confront them. The other group is critical 
of the President, pointing with equal ef- 
fectiveness to the administration’s own 
vacillation on political issues which could 
undermine its popularity with certain fac- 
tions of supporters. The critics are still 
bickering back and forth, and the circum- 
stance that both are entirely right sup- 
plies the answer to whether they will get 
anywhere with their argument. 

Actually, impartial observers here per- 
ceive in this controversy a tacit admission 
and understanding that the war program 
is not functioning properly, and that the 
responsibility must be disclaimed by 
one’s self and fixed upon somebody else. 
This estimate is an impersonal and ob- 
jective one. and can be indiscriminately 
applied to many individuals in and out of 
the Government who occupy positions of 
responsibility in the war program. It is 
as true in the production field of both 
capital and labor, as it is in the political 
realm of both the executive and legisla- 
tive branches of the Government. 

The problem is so vast and complex 
that even the best-informed observers 
despair of isolating the trouble. Some 
point to the machinations of labor agi- 
tators. the persistence of strikes, and the 
insidious trend away from established 





(Continued on Next Page) 


DALLAS e@ OCTOBER, 1942 








(( 
demo 
cons 
whicl 
gras} 
woul 
that t 
the p 
denie 
islatic 
admi. 
New 
the w 
waste 
pedin 

Yo 
sione! 
toan 
and ¢ 
is alt 
plaint 
of fru 
the p1 
It all 
time 
throu 
syste! 
pled 
are pr 

Th 
scient 
that s 
recog 
come 
tion, | 
truly 
the cx 
actua 
the B 
flict i 
ultim: 
how ¢ 

indee 

Wh 
they 
hesive 

hard! 
duty ; 
in the 
ness, 
to a | 
ularly 
mank) 


line b 


DALL/ 








on in- 
ied to 
ey are 
ced a 
1gton, 
erfici- 
> fun- 
»vern- 
 COn- 


the 
auto- 
. two 
vhich 
d the 
iting 
 tim- 
r of 
ever 
ency 
tical 
il ef- 
own 
ould 
fac- 
still 
‘um- 
sup- 
get 


per- 
sion 
ram 
the 
by 
Ise. 
ob- 
ely 
t of 
of 
| is 
oth 
cal 
la- 


lex 
ors 
ne 
vi- | 
he 
od 


42 








(Continued from Preceding Page) 
democratic principles. Others point to un- 
conscionable war profiteering, without 
which. they contend, many strikes to 
grasp 4 share of these exhorbitant profits 
would not be called. Still others maintain 
that the reluctance of Congress to offend 
the political sensibilities of any voter has 
denied the war effort much essential leg- 
islation. And still others claim that the 
adminstration’s continued espousal of 
New Deal social reforms, at a time when 
the war program demands a minimum of 
waste and paternalism, is constantly im- 
peding our drive toward victory. 

You will find in Washington impas- 
sioned adherents to all these views, and 
to a multitude of others. The illuminating 
and discouraging fact is that each critic 
is almost invariably right in his com- 
plaint, which leaves one with that feeling 
of frustration which always accompanies 
the presence of a problem too big to solve. 
It all boils down to the fact that the war- 
time ills which confront us are suffused 
throughout our political and industrial 
system, and against them our unexam- 
pled American ingenuity and enterprise 
are powerless to perform efficiently. 

The conviction is growing among con- 
scientious and responsible leaders here 
that something has to be done. It is well 
recognized that modern warfare has be- 
come such a problem of strategy, produc- 
tion, communication, and supply that the 
truly decisive battles are fought around 
the council tables, far removed from the 
actual theaters of operations. That is why 
the Battle of Washington, a critical con- 
flict in which never a shot is fired, will 
ultimately determine how quickly and 
how conclusively this war will be won, if 
indeed it is won ‘at all. 

What America needs and must have, 
they feel, can be simply stated: a co- 
hesive, simple, purposeful, forthright, and 
hard hitting War Government, with one 
duty and one duty only—to win the war 
in the shortest possible time. Indecisive- 
ness, selfishness, and timidity all add up 
to a poor and callous substitute, partic- 
ularly with the highest stakes known to 
mankind being put courageously on the 
line by the people who fight the war. 
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LIFETIME DISABILITY PROTECTION! 


and 


HOSPITALIZATION 





| Largest Exclusive Health -. Accident Organization in the World 
ERNEST HUNDAHL, General Manager Texas, Oklahoma and Louisiana 
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RANKS 


FOOD WILL HELP WIN! 


Uncle Sam wants more beef 
and mutton, more milk and 
butter, more pork....More 
wool will also be needed for 
uniforms and blankets. 
















Livestock is definitely “en- 
listed" in the food-for-free- 
dom effort... . Production 
must be speeded up. 

























COTTONSEED MEAL 
CAKE-CUBES AND PELLETS 


Have long been “enlisted” 
by livestock men to do an 


efficient “speed-up” and 
job. 








“greater production’ 


TEXAS COTTONSEED CRUSHERS’ ASS’N, Inc. 























1412 Santa Fe Building Dallas, Texas 
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Conserve your health. . serve Victory's cause better by feel 
ing your best. “Take time out” at reguler intervals _ give 
yourself « fresh stert add to your energy by choosing one 
of these “Vacation Varieties” spots and let nature put you back 
in your old stride 


wah 





4 Bright Stars on Your 
Yacation Varieties Map! 
MOUNTAIN LAKE HOTEL 
% Cool Mountain Lake, Virginia . . 


‘vacation in the mountains . . 


horseback riding, etc. 


-Enjoy en invigorating 
- fishing. «mountain climbing . . 


‘Hotel BUCCANEER—Hotel GALVEZ 

% Romatic Galveston . . is truly « city of “Vacation Varities” 

«+» World's finest surf bathing deep-sea, surf, bay and 

beyou fishing . . . 

JUNG Hotel—Hotel DESOTO 

% Quaint New Orleans .. America's Most Interesting City 
- Stop at one of these modern, conveniently located hotels. . 


HOTEL FALLS 
% Marlin, Texas—"The Carlsbad of America”... ‘Visited 
= by thousands who come to snap back,” rest or play . . 
a. 


Write for litereture to hotel or 
P.O. Box 59 Galveston, Texas 
* 
Always Choose Affiliated 


NATIONAL HOTELS 


ALABAMA 
Hotel Admiral Semmes............ Mobile 
Hotel Thomas Jefferson....... 


DISTRICT OF COLUMBIA 


Hotel Washington............Washington 
ILLINOIS 
ee er Rockford 
LOUISIANA 
ee Oe eee New Orleans 
BASGes CPRDOOD, 0.6 2 22s vccescses New Orleans 
MISSISSIPPI 
SE IE oo son 0.0 5050008606868 Meridian 
NEBRASKA 
BE Ps 5 vccsvsspenstvoscsed Omaha 
NEW MEXICO 
PROGR INES snd Snsdscneceiesceed Clovis 
OKLAHOMA 
Oklahoma Biltmore........ Oklahoma City 
PEROGE DERISEOS. . .ccccccesvocccece Wewoka 
SOUTH CAROLINA 
Hotel Wade Hampton........... Columbia 


TEXAS 





Coronado Ds ASscncosnncke Galveston 
Jack Tar Court 
Miramar Court 
Hote! aevaeier . 



















SERVING 10 STATES AND OUR NATION'S CAPITAL 


Dallas Called on to Cut 
Huge Losses from Fire 


gee to President Roosevelt’s 
call for strong fire prevention facil- 
ities to strengthen war production 
through conservation of human and ma- 
terial resources, L. C. Roberts, chairman 
of the Dallas Fire Prevention Council, has 
asked business and industry to set up vig- 
orous participation for National Fire Pre- 
vention Week, October 4-10. He urged 
management to set up fire prevention fa- 
cilities to offset Dallas’ “staggering” fire 
loss. 

“Dallas has a shameful fire loss, caused 
mostly by individual carelessness,” Mr. 
Roberts said. “Through July, the loss this 
year was $1,264.22] — more than two 
times the amount for the same period of 
1941. The per capita fire loss last year 
in Dallas was $3.73—about twice the 





Fully-Paid Investment 
Certificates Issued 
$100 to $5,000 


Insured by Federal Savings and Loan 
Insurance Corporation, Washington, D C. 


CURRENT DIVIDENDS 312% 
METROPOLITAN BUILDING 
& LOAN ASSOCIATION 


1400 MAIN STREET 














Speed Up 
Propuction! 


—Save Precious Time 


by Using BETTER LIGHT! 


AN-HOURS SAVED in the 

production of war materials 
today paint a brighter picture of 
our Nation’s tomorrow. 

From now until Victory, it’s 
your duty to make every second 
count. 

Use good light to make seeing 
faster and production greater. 
Phone our Illumination Engineer at C-9321, 


station 368, for free advice regarding your 
wartime lighting problems. 


DALLAS POWER & LIGHT CO. 





amount of the next highest Texas city, 
and more than seven times the per capita 
loss of San Antonio or El Paso. Two large 
fires in Dallas in 1942 have caused a total 
loss of $716,000. 

“Today every fire helps the Axis. | 
earnestly request business and industrial 
leaders to take active measures during 
Fire Prevention Week, and throughout 
the year, to conserve our human and ma- 
terial resources from the ravages of fire, 
Our most costly and tragic fires have oc- 
curred in business and industrial plants 
and apartment buildings and rooming 
houses.” 

Roberts asked management to be re- 
sponsible for: 

Constant checking of a plant’s whole 
fire protection set-up. This means water 
supply, fire alarm provisions, sprinkler 
system, situation as to special hazards and 
the protection of plant records. 

Appointing a chief of exit drills. This 
person must get department heads to or- 
ganize their own evacuation plan and 
train personnel to execute it. 

Appointing a plant fire chief. This ap- 
pointee must organize, and train, a plant 
fire brigade suited to needs of the par- 
ticular plant. He must institute a routine 
of maintenance of the fire protection pro- 
gram; periodic inspections, etc. He must 
appoint, train and oversee fire watchmen; 
and map out a cooperative plan for all de- 
partment heads. Also with other occu- 
pants of the same building, and with his 
local fire department. 

Material and information for setting 
up such fire prevention organizations are 
available from the Dallas Fire Depart- 
R. Ford, educational 
and public relations director, Mr. Roberts 


ment through W. 


said. 

Fire Prevention Week in Dallas will be 
climaxed with a fire show on the night of 
October 9, presented by the Junior Cham- 
ber of Commerce at Rebel Stadium. Free 
to the public, the show will demonstrate 
defense against fires. During the week of 
October 4, fire prevention will be pro- 
moted through radio, service groups, 


schools, newspapers, moving pictures, etc. 
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North American Plant 
Wins Army-Navy “E” 


FOR EXCELLENCE. . . . The Army- 

Navy E flag now flies high over the 
Texas plant of North American Aviation, 
Inc.. awarded to the workers for “accom- 
plishing more than seemed reasonable or 
possible a year ago.” 

In his letter to the employees, Robert 
P. Patterson, Under Secretary of War, 
made that statement, giving it as one of 
the reasons the Texas workers had been 
awarded the coveted Army-Navy E for 
excellence in the production of war ma- 
terial. 

Awarding the E flag to the workers at 
a ceremony September 21, was Major 
General Barton K. Yount, commanding 
officer, Army Air Forces Flying Training 
Command. J. H. Kindelberger, president 
of North American Aviation, Inc., ac- 
cepted the flag and at the same time is- 
sued a challenge to the workers. 

“We have hitched our wagon to a star,” 
said Mr. Kindelberger, who went on to 
explain that each six months the plant’s 
record would be reviewed to determine 
whether or not the E flag should still fly. 
If it proves its merit, North American’s 
Texas plant may add a star to its flag, 
and Mr. Kindelberger said: “We will 
soon have a glorious constellation to go 
with the Lone Star of Texas.” 

Captain Alfred E. Montgomery told 
the workers, thousands of whom were as- 
sembled on the flight ramp of the plant, 
that “The Navy is proud of you.” He 
presented E pins to two workers and to 
H. F. Schwedes, factory manager, in a 
token ceremony. 

Hard-hitting Brigadier General Ar- 
thur Vanaman, commanding officer, Ma- 
teriel Center, Wright Field, Ohio, also 
spoke to workers of both the day and 
night shifts. 

Also speaking for the workers in ex- 
pressing pride and gratitude for the E 
award were J. L. Atwood, executive vice- 
president of North American; Captain 
A. E. Stuart, Army Air Forces resident 
representative at NAA’s Texas plant, and 
H. F. Schwedes, factory manager. 

High-ranking army and navy officials 
sat on a bunting-draped platform as the 
red and blue E flag was raised by a color 
guard of soldiers and sailors. Flanking 
each side of the platform were two speedy, 
powerful combat trainers made by the 
men and women who formed a sea of 
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proud and eager upturned faces as the 
flag which they had won was raised and 
began to flap proudly in the Texas wind. 
They had reason to be proud. They 
had won the highest honor which their 
country could bestow upon civilian pro- 
duction soldiers. They had beat time, beat 
setbacks, whipped lack of technical 
knowledge, to become the first aircraft 
plant in Texas to win the coveted E. 


Shippers Set 
61st Meeting 
For Oct. 8th 


The Southwest Shippers Advisory 
Board, one of thirteen in the United 
States, will hold its sixty-first meeting at 
the Baker Hotel in Dallas on October 8. 
Transportation problems as they relate to 
the war will receive the study of the 
board. whose membership of 800 is com- 
posed of shippers, receivers, chambers 
of commerce and representatives of the 
public. 

The Southwest Shippers Advisory 
Board was organized in 1922, as were the 
other twelve in the nation. Its objectives 
include improvement of transportation 
facilities, development of an interchange 
of ideas and information about trans- 
portation, consideration and discussion 
of transportation problems, and coopera- 
tion with the Car Service Division of the 
Association of American Railroads in de- 
veloping a thorough understanding of 
transportation requirements in industry 
and agriculture and to promote cordial 
relations between shippers and carriers. 

Area served by the Southwest organi- 
zation includes Arkansas, south of the 
Arkansas River; Louisiana, west of the 
Mississippi River; New Mexico, eastern 
part; Oklahoma, south of the Arkansas 
River, and all of Texas. 

Since organization of the thirteen ad- 
visory boards, transportation problems 
have been reduced to a minimum, one 
principal reason for which is accurate 
forecasting of freight car requirements 
by the membership, which is represented 
by twenty-nine commodities. Since war 
was declared, the board has helped the 
nation’s car supply by encouraging 
prompt loading and unloading and 
heavier loading. 








IS 
FINANCIAL 
WORRY 
SLOWING 
THE WAR 
EFFORT 


YOUR PLANT 


Worry...about one's future 


security is a sabateur of em- 
ployee efficiency in any plant! 
Why put up with it? You can 
take steps to prevent the slow- 
ing-down of employees and at 
the same time build greater 
loyalty with the SOUTHLAND 
LIFE SALARY SAVINGS PLAN 
...at a nominal cost. Ask any 
Southland Life representative 
to tell you how this plan can 
be installed in your organiza- 
tion, and the benefits you will 


derive from it as an employer. 


INSURANCE CO. 


A. Morgan Duke, President 
HOME OFFICE — DALLAS 
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Statistics Chart Dallas’ Growth 


These statistics are for Dallas, Highland Park and University Park and do not include such towns as Grand Prairie (site of the North American 
airplane manufacturing plants and the Naval Base), Garland (site of Guiberson Diesel Engine Company and Southern Aircraft Corporation), Cock- 


rell Hill, Pleasant Mound and other Dallas County communities. 


Population 














Water Connections 
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Greater Dallas (Based on Sugar Registration, — 1941 1942 
May, 1942) »25) 
Metropolitan Area (Based on Sugar Registra- ve memd Hey eget 
tion, May, 1942) oo enh” 81.817 84.485 
> April __ 84,85 
Bank Debits May 37-181 81.993 
1941 1942 June 82,764 85,173 
January _.....$ 304,493,000 $396.888,00U July 82,945 85,367 
February 2 266,539,000 356,134,000 August 83.174 85,457 
Re ee ee 303,792,000 367.002.000 September. 82,843 
April 311,555,000 360,953,000 October ..... 83,172 
May 319,751,000 374,269.000 November... 83,429 
June 311,112,000 370,609,000 December... 83,715 
July 330.799,000 388.716,000 
August 319,332,000 395,291,000 
September 342,143,000 Telephone Connections 
October 423,238,000 1941 , 
November 371,839,000 9 1942 
December 471,787,000 January... 101,940 109,120 
February... 102,713 109,484 
Total $4,076,380,000 March “ii 103,574 109,997 
i . eee 04,077 110,107 
neice ane 1942 ay 104.419 111,369 
June 104,556 111,155 
January $ 287,023,080  $376,600,346 July Ae ree Seb eee, 105,153 111,388 
February 248,895,325 341,873,408 OE ae eee Serene ee 105,963 111,766 
March 288,663,655 376,432,770 So eee 107,273 
April 292,033,655 322,261,368 Uo eee eerec set ae 107.852 
May 301,183,323 322,113,982 ee OTE: 108,380 
INR REG rh ik ial 288,747,359 334,248,118 December _......... ; 108,810 
July 310,343,906 349,684,517 
August aaa tt gids 352.280,227 
Nenbemaber. -.......-..:.-..... 9,941.0 i 
October 375,716,902 Electric Meters 
November 343,547,473 1941 1942 
December .__ 389,769,636 January 91,215 96,250 
$3.755.54: February... 91,912 96,497 
aaa eiaiieeainaned March. 92.128 96,643 
Postal Receipts April asb og 92,590 96,764 
June _ 93,806 97,006 
January $ 408,351 $ 400,610 July 93,925 97,470 
February 384,636 373,988 August 94.436 97,866 
March 396,608 414,790 September 941,940 
April 406,204 415,058 October 95,413 
May 415,186 376.806 November 95,793 
June 360,281 381,894 LS | SS aa eens 96,290 
July 387.651 393,156 
oo 382.049 384.581 
September 427,844 
et cee 459204 Defense Bonds and Stamps 
November 387,323 
“eee a 546,411 IN sisindatiinisseckiictsecins $4,622,756.36 
February___...._.. 2,336,124.25 
Total $ 4,961,748 J ea 2,175.976.00 
er : April 2,500,000.00 
Building Permits May... 4,027.045.00 
: jure... 3,500,000.00 
(Greater Dallas) is one July $ 743.810.25 —3,000.000.00 
ugust ».790.95 &F F E 
January $ 1,048,691 $ 2,433,784 eseumaiiliae ne jane 45 metetaatinieiet 
February 971,557 904,952 October __. $93,525.65 
sme yr dy November 837,773.02 
pri ,142,9093 432,088 Decem 3.494.758. 
May 1.528.696 293.755 ~ Pic atsocie 
June 1.160.812 348,774 Total $7,739,586.72 
July 1,022,773 184,328 
August 2,214,953 206,324 
September 1,120,644 School Enrollment 
October 2.778.473 
= a 1.706.197 BSS ..ceccecs 2-2... ae 1939 54.313 
Nercember 1,501,276 1936 .................. 54,466 1940 53,701 
1937 . 54,529 1941 53,253 
Total $17,264,570 1938 53,959 
DALLAS e@ OCTOBER, 1942 
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Mid-Market Buying Season 
Held by Merchants Here 


BLYING PERIOD, new and differ- 
A ent from those usually presented. 
has just been successfully concluded by 
the Dallas Manufacturers and Whole- 
salers Association. Called the Dallas Mid- 
Market Buying Season, the event was held 
on September 27. 28 and 29 to give 
Southwestern retailers who were unable 
to attend the regular Market Season in 
July and August an opportunity to select 
merchandise from a complete showing. 
as well as to permit those who did attend 
the earlier Market Season to replenish 
their stocks. 

More that 200 complete lines of mer- 
chandise were featured in displays at 
showrooms in the Baker and Adolphus 
Hotels. while floors of Dallas manufac- 
turers and wholesalers also displayed new 
and timely merchandise. 

Entertainment feature of the Mid-Mar- 
ket Buying Season was a dance and show, 


Monday night. September 28. in the Crys- 


tal Ballroom of the Baker Hotel. More 
than 1,000 attended, dancing to the music 
of the Early Bird Orchestra and witness- 
ing an outstanding show of musical and 
vaudeville presented by radio stars. 


Los Angeles County Buys 
Much From Texas in 1941 

To the tune of $123,277.154. Los An- 
geles County was a good customer to the 
producers of the eleven Western states 
and Texas during 1941. Carl T. Colt. 
chairman of the Domestic Trade Com- 
mittee of the Los Angeles County Cham- 
ber of Commerce, has announced follow- 
ing a survey. 

Colt said that Los Angeles County had 
purchased goods totalling more than 50.- 
000 carloads from the twelve states. Total 
amount purchased from Texas was $14.- 
370.704, as compared with only $3.602.- 
357 for the previous year. Principal 


products purchased from Texas included 


fruits and vegetables, dairy and poultry 
products, livestock, carbon black, and 
sulphur. 

Texas was fifth among the twelve states 
in amount of purchases. Oregon was first 


with $21,152,869. 








Your Home When Away 


From Home 





The 
Driskill Hotel 


W. L. STARK, Manager 























Somebody s 











Missing Here... 
Maybe It's You! 


Before you leave home on temporary 
business for Uncle Sam, check up to 
see if there's a new portrait of yourself 
for your family. They Il want one. And 
you should have a good picture of them 


to take with you. 


Sittings made in your home or al 
the studio by appointment. Call 


Me Ae 


RiversIpE-3043 now. 


tin Sti Se > Me BB ini 


ERe GRIFFITRH 


PARK 


2007 BRYAN STREET RIVERSIDE-3043 


FINE PHOTOGRAPHY 
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Telephone 


ECAUSE of hard work, initiative and 

native resourcesfulness, the Army 

and Navy “E” pennant will fly over the 

plant of the Universal Building Products 
Corporation after October 7. 

The coveted award — given by the 
Army and Navy to plants which have 
demonstrated themselves by superior 
production of war materials—will be pre- 
sented Universal Building Products Cor- 
poration in ceremonies at 2:30 p.m. on 
that date. 

“We are proud of this award,” said 
J. P. Travis, founder and president of 
Universal, which manufactures portable 
airplane maintenance hangars for the U.S. 
Army Air Corps, “first because it signi- 
fies that we have performed our patriotic 
duty in such a manner as to be consid- 


DALLAS TRANSFER 


and Terminal Warehouse Co. 
(Established 1875) 
2nd UNIT, SANTA FE BUILDING 
Warehouse, Office and Display Space 
Moving—Heavy Hauling—Packing 
Agents for: 

H. & N. T. Motor Freight Line 
Lone Star Package Car Company 
Dallas-Fort Worth Motor Freight Lines 
Allied Van Lines, Inc. 

PHONE C-7111 








Store Interiors and 
Fixtures, Designed by 


Sales Engineers. at your 
SERVICE. NO OBLIGATION 


LaXe| @ta@ sow cases 


FIXTURE MANUFACTURING CO. 


1907 CEDAR SPRINGS e DALLAS, TEXAS 








YOUR SLEEVES 


AMERICA’S FAST-GROWING INDUSTRIAL AREA 
FOR BOTH WAR AND PEACETIME PRODUCTION 


ROLL UP 


The Gulf South area has been given an important part in our 
country’s war program—a part that emphasizes the value of its 
immense and rich resources—its fine citizenship—and brings 
them into full play. 

Natural Gas is one of these resources. During this war crisis, 
our organization is especially mindful of the importance of help- 
ing to meet our country’s war requirements fully and adequately. 


BUY U. S. WAR SAVINGS BONDS AND STAMPS — HELP WIN THE WAR! 


ONITED GAS PIPE LINE COMPANY 


AND ASSOCIATED COMPANIES 


DEPENDABLE NATURAL GAS SERVICE DOESNT JUST HAPPEN 











Universal Will Receive 
Army-Navy “E” on Oct. 7 


ered by both the Army and Navy as de 
serving of the highest honor that can be 
bestowed upon a plant, and secondly, bes 
cause we, as an all-Texas and all-Dallag 
organization, are helping to bring abo 
a recognition of the unlimited possibile 
ities of Texas, and of Dallas, as an indus. 
trial center.” 

Universal Building Products Corpora.-| 
tion entered business in Dallas sixteen 
years ago. Its founder and president, Mr, 
Travis, whose spirit is typically Texas: 
in that he refuses to acknowledge ob- 
stacles as insurmountable. 

When the international situation first 
became serious, Mr. Travis foresaw and 
took steps to circumvent metal shortages, 
Consequently, when his plant, which nor. | 
mally produces windows of steel and of 
non-ferrous metal and also display frames 
and fixtures for theaters, received an 
Army contract for portable airplane 
maintenance hangars, he was virtually 
prepared. 

However. there was the problem of 
completely retooling the Universal plant. 
Since vitally important tools for making 
the hangar, which had never been pro- 
duced before. were not available, the 
plant engineers, under Superintendent 
Andrew Larson, designed and built the 
needed tools, dies and machinery. This 
was done in record time, and although 
these tools were home-designed they 
turned out better work at a faster rate 
than standard machine tovis could have 
done. 

Welfare of its “production soldiers” is 
a first concern of Universal, which fur- 
nishes club rooms and recreational facil- 
ilities for its employees in the belief that 7 
wholesome relaxation from the exacting 
pace to which the whole country is geared 
is essential to the workers’ health and 
capacity for production. 

Workers are participating wholeheart- 
edly in the War Bond campaign, and over 
the plant flies the Minute Man flag, signi- 
fying that 90 per cent are buying bonds 
through the payroll allotment plan. 

And now, the Army and Navy E ban- 
ner will flap in the Texas breeze from 


Universal’s flagpole! 
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Established in 1922 by the Dallas Chamber of C ce in the interest of Dallas and the Southwest, 
of which Dallas is the service center 








Editor Member Southwestern Association 
Business Manager \ of 
Advertising Manager , Industrial Editors 


GORDON C. BROWN 
VELMA BOSWELL 
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Department; Sam Tobolowsky (on leave), Business Manager. 


DALLAS @ NOVEMBER, 1942 





UTHERFORD 
BUSINESS SCHOOL 


Shorthand, Typing, Bookkeeping, Calculator, 
Comptometer and other machine courses. 


Call us for better trained graduates 
338 WILSON BLDG. (R-2327) DALLAS 











Loose Leaf Covers @ Edition Binding 
Wire-O-Binding @ Cerlox Plastic Binding 


Ask Us or Your Printer 


AMERICAN BEAUTY COVER CO. 
2000 North Field Street R-5179 Dallas 














Typewriters 
Adding Machines 
Repairs and 
Supplies 


.L. EWING CO. 


1919 Main St. C-5401 Dallas 

















Fully-Paid Investment 
Certificates Issued 
$100 to $5,000 


Insured by Federal Savings and Loan 
Insurance Corporation, Washington, D C. 


CURRENT DIVIDENDS 342% 
METROPOLITAN BUILDING 
& LOAN ASSOCIATION 


1400 MAIN STREET 





‘eeeeceeen: 
WATER 


for 
DEFENSE 
PROJECTS 


Army camps, training fields, 
defense industries are springing 
up throughout the State. 


A water system is one of the 
first activities completed—with- 
out it, even the construction 
crews are delayed. 


A great many of these proj- 
ects are supplied or being pro- 
vided with a water system de- 
veloped by us. 


LAYNE-TEXAS CO. 


HOUSTON 
Wayside-2141 
L. D. 181 


DALLAS 
Taylor-4400 














